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CONTENT IS KING WITH
ELECTRIC VEHICLES

D

uring lunch at a recent conference, one person at the table lamented
electric vehicles.
“They’re going to kill the aftermarket,” he said with authority.
This came from a well-experienced automotive aftermarket professional.
I won’t single him out by name because I know lots of fellow pros in the
industry feel the same way. He was just the latest to express his view in my vicinity.
What made me chuckle quietly to myself after he made the claim was that part of a
presentation that morning specifically addressed how electric vehicles would affect the
aftermarket — and the tone of it was generally positive.
The keyword in that last sentence is “affect.” Electric vehicles will indeed affect the
aftermarket — but it certainly won’t kill it.
However, constant negativity, lamenting — and avoiding — change and just a poor
attitude could instead be what kill the industry.
Of course, don’t throw on a pair of rose-coloured sunglasses. There are real
challenges ahead. But not embracing those challenges, making the necessary changes
and opening up to new ideas is the wrong strategy. And so is the plan of simply hoping
change is delayed long enough so you can cash out of the business and let someone else
deal with the problem. That’s not leadership.
Kevin Herron, president and chief operating officer of the U.S. automotive parts
group at Genuine Parts Co. said this is the biggest opportunity for the industry going
forward. “But you really have to be excited,” he said at AAPEX in November.
Let’s look at some facts. Yes, there will be fewer traditional parts in an electric vehicle
compared to an internal combustion engine vehicle. But, as Paul McCarthy, president
and chief operating officer of the Automotive Aftermarket Suppliers Association,
pointed out recently, that’s not everything.
There’s a phrase Bill Gates coined about 25 years ago: “Content is king.” It’s very
much a media term —pumping out content regularly for consumers to consume.
The saying could be applied to EVs. While there may not be the traditional parts in
an EV, there will be content — and lots of it. McCarthy showed a graphic of all the
sensors in new vehicles today. Some have been around for years, such as tire pressure
sensors, and some are relatively new, like drowsiness sensors. Those are
items that will need attention from a service professional.
He further showed that, as of 2021, there was only a 15 per cent
difference between estimated costs to repair an EV versus an ICE
— a gap that has narrowed from 50 per cent in less than a decade.
Furthermore, McCarthy pointed out, some studies show EVs cost more
in the warranty period than ICE.
There will be fewer parts needed eventually. Some companies may
fall — or completely transform — while new ones emerge. The
future of automobile repair may be one where a technician rarely
gets their hands dirty.
That’s the future for which the industry needs to plan.
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What’s on your mind?

LETTERS

We want to hear from you about anything you read in
Jobber News magazine. Send your email to adam@turnkey.media

THE UNUSUAL PLACES CALLING
JOBBERS THESE DAYS

HERE’S HOW MANY DON’T WANT THEIR
NEXT CAR TO BE ICE

This is not new. Dealers were some of our biggest customers
until the downturn of 2008. At that point, they went
in-house and dropped us almost completely unless it was
a complicated job they just weren’t capable of. So, sure,
do their work for them, charge accordingly and treat your
regular customers like gold because when things improve the
dealers will drop you just as fast.

For the average consumer, EVs are not affordable, they are
not practical and they are not environmentally friendly. Do
your research. What they are good for is government and
manufacturers lining each others’ pockets. EVs are more
about economy boost rather than environmental protection.
Why doesn’t the government start with legislation of 1.5-litre
or less hybrid vehicles and slowly work towards a complete
revamped EV infrastructure. Oh, maybe its because the Asian
market is capitalizing on hybrid technology and our western
economy could surpass the Asian economy if we can get in
front of them with EV technology.

Kelly Enemark, Harvey’s Mufflers & Shocks

ANALYSIS: FUTURE OF SELF-DRIVING
ELECTRIC VEHICLES
My big question is: Why are the manufacturers in such a
rush? They are all plagued with quality issues and still have
imperfections with autonomous driving. Why not perfect
it more before releasing them? They do have a place in our
world. They are still very expensive, so they are catering to a
small group able to afford them.
Bob Ward, St. Thomas Auto Guys

INDUSTRY LEADERS AGREE THIS IS
THEIR TOP CHALLENGE
Larger organizations have started to create their own training
internally, realizing the poaching is no longer a viable
possibility. Independents like us will have a harder time as we
go forward if we don’t start getting involved with our local
schools and investing time with training our own as well.
Peter Foreman, Foreman Auto

Rob Nurse, Bob Nurse Motors

RIGHT TO REPAIR BILL
INTRODUCED IN CANADA
I believe the only way to bring the automotive repair business
up to par with the other trades in Ontario is mandatory
safety inspections. As long as any able-body person can buy
safety-related parts over the counter, install them, drive on
our roads without any consequences or liability, our trade
will continue to slide towards dealer-only service. No young
person in their right mind should enter this trade today.
Lowest paid, highest knowledge trade. End the sale of parts to
consumers and save our trade.
Terry Fairfax, T&T Service Garage Inc

HOW FAR E-TAILING COULD GROW

Several things need to change: What we charge, what we pay
are two at the top. Then the customer expectation that they
can get it done cheaper. Then the do-it-yourself repairs need
to come to an end. Until all this changes the industry will
stay the same. Cynical attitude, I know but 45 years in the
trenches kind of beats you up after a while.

That’s all well and good. Just hope service centres are not
installing these online purchases or at minimum be charging
a premium to install them so it makes it not worth while to
buy online. You don’t take your store-bought meat to the
restaurants and ask them to cook it. Same should apply to all
businesses facing this issue. DIY is DIY, not buy online or at a
parts store and expect a business to install it.

Brian Browning, Centre Point Automotive

Mark Stevens, DybEco Automotive Service
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NEWS

JOBBER STORES REMAIN STRONG IN CANADA
DESPITE AN INCREASING PACE of
jobber store closures in the United States,
Canadian jobbers appear to be in a
stronger position.
A recent iReport from Lang Marketing
found that, while stores had been closing
in the U.S. over the past 10 years,
the pace accelerated during the
COVID-19 pandemic.
But in speaking with experts in Canada,
while they didn’t have specific statistics, they
don’t believe jobbers here are facing the same
attrition. They asked to not be identified
when sharing information as they didn't have
specific data.
“‘Closures’ have been minimal in
Canada,” said one expert. “Very few have
walked away/boarded up. And those few
have been small [or] struggling prior to
the pandemic.”
What has been happening for the
most part is consolidation. Independent
jobbers are being bought by competitors
or absorbed by their network partners,
experts observed.
Two bigger examples took place near the
end of 2021. Vast-Auto acquired Ottawabased Canadian Auto Parts Suppliers
(CAPS). Founded by Charles “Chuck”
Berthiaume, it served the region for 22
years. In December, Parry Automotive
in Orillia, Ontario, was acquired by Ideal
Supply. It was owned by the brother-sister
team of Steve Van Kessel and Sue Peacock,
who had taken over the business from
their father, Peter Van Kessel, who himself
bought the store in 1966.
“There may be a few instances of
individual stores closing, but the shrinking
market is an indicator of consolidation,”
pointed out another expert. That said, they
noted, closing locations may happen after
a takeover.
The reasons for selling are varied, the
first expert said. Age is a primary factor
for some as the industry tends to skew to
the older demographic. Of note, some of
the bigger groups like NAPA, Uni-Select
and Carquest do have first right of refusal
clauses if a store owner wants to sell.

The expert did note, however, that some of the groups do have the cash ready
to acquire network affiliates, so expect to see the big groups get bigger.
“I personally don’t foresee a lot of folks just closing shop,” they said. “We
may see some of those larger groups re-thinking corporate entities; possibly
withdrawing from those entities from underperforming markets.”

Go gas.

Go electric.

Go hybrid.

Stop with ATE brakes.
A global OE brake system supplier.
ATE-NA.com
A brand of Continental
w w w. a u t o s e r v i c e w o r l d . c o m
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NEWS

CANADA, U.S. PUSH RIGHT
TO REPAIR LEGISLATION

INFLATION TRENDS
UPWARDS

BOTH CANADA AND THE UNITED STATES have legislation
to tackle ‘right to repair’ on the table.
Legislation was introduced in Canada by Brian Masse, an
NDP member of Parliament representing Windsor West in
Ontario, as a private member’s bill.
If passed, the bill would ensure OEM-approved tools and
parts are available to the automotive aftermarket. This would
allow consumers the freedom to choose where their vehicles
are repaired as all shops would have access to what they need
to repair vehicles.
The bill’s main three priorities would:
• Amend the Competition Act to authorize the competition
tribunal, to make an order requiring vehicle manufacturers,
to provide independent repair shops access to diagnostic and
repair information and service parts on the same terms and
manner as a manufacturer makes that information and parts
available to their own authorized repair providers
• Update Canadian Automotive Service Information Standard
(CASIS) to include the rights of digital software that will
cover future innovations and technologies.
• Ensure that consumers have a right to choose where they get
their vehicles fixed, and to help the environment by making
sure vehicles with emissions are stronger and cleaner
In the U.S., Rep. Bobby Rush (D-IL), chairman of the House
Energy and Commerce Subcommittee on Energy, introduced
the Right to Equitable and Professional Auto Industry
Repair (REPAIR) Act. This would give vehicle owners and
independent repair shops the data needed access to repair and
maintain modern, technologically advanced vehicles.
The REPAIR Act follows the introduction of the bipartisan
Save Money on Auto Repair Transportation (SMART) Act,
which would amend U.S. design patent law to ensure that
consumers have more choices — not fewer — for quality, safe
and affordable vehicle replacement parts.

STATISTICS CANADA

announced inflation in January was at
5.1 per cent.
That’s the fastest pace recorded since August 1991.
Gasoline prices were again behind much of the increase,
along with housing and grocery.
The price of gas was up 31.7 per cent in January compared
with the same time last year. Gas prices crossed the $2 per
litre mark in some parts of the country in March, with some
experts warning other cities are not far behind. Much of the
blame is being placed on increasing concerns over global oil
supplies linked to Russian's invasion of Ukraine.
Remove gas prices from the equation and Statistics Canada
noted that the annual rate of inflation would have been 4.3
per cent in January.

HYBRIDS MOST AT RISK
TO CATCH FIRE
HYBRID VEHICLES lead the way when it comes to the risk of
catching fire. Electrics are least at risk.
Insurance aggregator AutoInsuranceEZ.com recently
examined statistics from the U.S. National Transportation
Safety Board, Bureau of Transportation Statistics and recall
data around fires for gasoline, hybrid and electric vehicles. It
found that hybrid vehicles reported 3,475.5 fires per 100,000
sold. Gas vehicles accounted for 1,529.9 fires for every
100,000 sold. Electrics saw just 25.1 fires at the same rate.
For both hybrid and electric vehicles, all recalls were
related to battery issues. Compare that to gas-powered
vehicles where issues around fuel leaks, electrical shorts, and
anti-lock braking systems (ABS) led to recalls.

QUALITY BY DESIGN
Inspiration that keeps your wheels turning!
When you install Schaeffler premium bearings & seals
products, you get OE quality and more than 130 years
of experience and manufacturing excellence.

www.aftermarket.schaeffler.us
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NAMES IN THE NEWS

WAR IN EUROPE WILL
IMPACT SUPPLY, COSTS
THE AUTOMOTIVE AFTERMARKET should brace
for more price increases and possible delays following
Russia’s decision to go to war with neighbouring Ukraine.
Both countries are major suppliers of commodities key
to the automotive industry. Oil and gas prices are also
being, experts observed.
“The Russian invasion will further de-stabilize supply
chain and spike raw material costs in the short term for
sure,” observed to Kumar Saha, managing director at
Eucon Canada and head of market intelligence.
Furthermore, the impacts will hit the aftermarket in a
deeper, longer lasting way, he added.
“COVID, spectre of a European war and China’s tacit
‘approval’ of the incursion will trigger a complete re-think
of aftermarket procurement and production,” according
to Saha. “It was already happening, but these events will
put those strategies on warp speed.”
The conflict may push ahead strategy among the
industry to greater regionalize production.
“Mexico and U.S. will be the obvious benefactors. But
this is Canada’s opportunity, too — to show itself as a
mid-cost but advanced and reliable production hub and
bring back manufacturing jobs,” Saha said.
While short term there isn’t expected to be an impact
on new vehicles, at least one automaker will be hurt by
the Eastern European conflict.
Volkswagen has stopped building its ID.4 electric
vehicle. A plant in Germany that builds the vehicle
depends on “a number of suppliers in western Ukraine,”
it said in a statement, adding that it will close — at least
briefly — as the automaker reviews alternatives to source
the parts needed.
One notable product that could see price increases is
aluminum, which hit record highs at the end of February.
Russia is one of the biggest suppliers of the metal. So not
only could new vehicles become more costly, but so too
could aftermarket parts as aluminum is used to produce
chassis and engine components.
Russia also provides more than 30 per cent of Europe’s
natural gas. The continent’s gas markets are linked by
a network of pipelines, some of which pass through
Ukraine. Energy expert Dan Yergin told CNBC that a
likely scenario is that gas supplies are disrupted because
of violence in the region.
"Russia is the third-largest oil producer and secondlargest oil exporter. Given low inventories and dwindling
spare capacity, the oil market cannot afford large supply
disruptions," UBS analyst Giovanni Staunovo told Reuters.

Jim Bethune is the new president and chief executive officer
of OK Tire Stores Inc. The announcement was effective
Feb. 18. He has executive leadership experience building core
foundational business practices.
Advantage Parts Solutions named Paul Gange its

president of North America. He joins the company’s
global executive team. His role will be to will accelerate the
company’s global sales and marketing strategy.

Ernst Prost has officially retired from Liqui Moly. He signed
off on Feb. 22 from the German additives and chemicals
company. Günter Hiermaier will lead the company going
forward.
Eric Schillinger is Mevotech’s new sales director for the
east coast United States. He will serve as a key member of
Mevotech’s business development team. He has more than
12 years of experience in retail sales management.

IN MEMORIAM: FRANK
“GLENN” CREWE, 67

THE AFTERMARKET said

goodbye to another one of its longtime members in Frank “Glenn” Crewe.
He died at the age of 67 on Jan. 25.
He joined the aftermarket at H&S Supply in Kenora, Ont.,
where he was born in 1954, as a teenager. He packed up and
headed to Calgary in 1976 where he joined Bob Dickie at
Superior Automotive.
In 1978, he was recruited by John Sutherland to join NAPA. A
few years later in 1983, Crewe joined Bumper to Bumper, which
was an associate program of Acklands Ltd.
Crewe was instrumental in growing the BTB associate
program in Western Canada, through both Acklands Grainger &
Uni-Select Inc.
In 2012, Crewe joined JET Equipment & Tools, owned by
SureWerx. He wrapped up his career with The ERI Group before
retiring in 2014.
w w w. a u t o s e r v i c e w o r l d . c o m
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Onthe Road
AASA 2022 Global Summit
February 3-4, 2022
Coral Gables, Florida
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Automotive aftermarket leaders from around the world came to Florida to
gather insights on the latest news, trends and insights affecting the industry.
From the supply chain to inflation to pandemic disruption, attendees were
able to come away with strategies and perspectives on how to shape their
business despite all of the challenges facing them. Speakers discussed global
supply chain timelines, trends around inflation, policy changes and how
business is being done in various parts of the world.
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Stats that put the North American
automotive aftermarket into perspective.

4.3 billion

CYAN

6,600

MAGENTA

TECHNIQUE

YELLOW

130 BILLION KM
Canadians drove more in the third quarter (July-September)

Vancouver has the highest number of
electric vehicles on the road. Toronto
was second with 6,300, followed by
Montreal at 3,633. Montreal has the most
electric charging stations with 1,258.

of 2021 than at any point in the previous two years. That tops
the high of 126 billion km in the third quarter of 2019.
National Vehicle Kilometres Traveled Metrics – 2019 To 2021

3,475.5

77per cent

of hybrid vehicles that catch fire. That’s

they experienced issues when

compared to 1,529.9 for gasoline vehicles

getting parts from their jobber.

For every 100,000 sold, the number

About how many nameplates automakers will introduce
in the next eight years or so. In Europe and China,
that number could double.

Date : 13/07/2021

TONS RECOMMANDÉS

Luxury automaker Bentley is moving to become
a fully electric automaker by 2030. It is investing
billions of dollars into its plant manufacturing
campus in Crewe, England. Bentley Motors

Kijiji Autos

Ce fichier est un document
d’exécution créé sur Illustrator
version CS6.
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TOT_21_00008_TotalEnergies_Logo_CMYK
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30-34 Rue du Chemin Vert 75011 Paris
+33 (0)1 85 56 97 00 www.carrenoir.com

Shop owners reported that

Furthermore, 96% said

and just 25.1 for electric vehicles.

they have had their jobber

AutoInsuranceEZ.com

increase prices on parts.

Impact of New Technologies in the Automotive Aftermarket

DesRosiers Automotive Consultants

1,638,398
Canadian new vehicles sales in 2021 were up compared
to 2020 but well below pre-pandemic levels. Ford was
the top seller with more than 243,000 units sold.
DesRosiers Automotive Consultants

31.7
per cent

Gasoline prices were up in
January 2021 compared to the
same time the previous year. It was
part of the reason Canadian inflation
was up 5.1% to start the year.
Statistics Canada
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BUSINESS PERSPECTIVE

THE INCOMING
B2B TECH EXPLOSION
B2B technology development is being aimed at jobbers
and technicians. Here’s what’s ahead…
By Kumar Saha

W

hen it comes to e-commerce, the consumer always grabs the spotlight.
Amazon, Walmart and everyone in between are spending billions of
dollars every year to win over the individual buyer — people like you
and me.
The aftermarket equivalent of the mainstream consumer would be the DIYer.
Ever since the first auto parts e-commerce growth spurt during the Great Recession,
big North American auto retailers and distributors — NAPA, AutoZone, Advance
Auto Parts — have pumped money into their business-to-consumer (B2C) sites and
technology to woo the garage tinkerer.
But a strategic shift has been brewing of late.
Aftermarket stakeholders are increasingly aiming their technology budgets
at the business-to-business (B2B) set — jobbers, counterpeople, fleet managers and
technicians. That is where they see the best revenue results and biggest
growth potential.
In a recent investor call, Advance Auto Parts CEO Tom Greco noted that
12
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“improvements made in our MyAdvance
digital platform led to the highest online
B2B penetration rate ever.”
Similarly, AutoZone made
tremendous — high double-digit —
gains in commercial revenue in 2021
and is pouring in top dollars to improve
both the DIY and professional purchase
experience.
The trend is consistent with
observations from other sectors. A
recent study jointly published by
the pymnts.com web platform and
American Express reported that more
than half of U.S. companies now buy
through self-serve B2B websites. The
pandemic fast-tracked the trend,
compelling more and more businesses to
embrace digital.
The result? In 2020, B2B e-commerce
increased 200 per cent faster than B2C
sales, according to the report.
Some of this growth is organic, even
in part sales. As professionals get more
connected in their personal lives, they
bring over some of their habits to their
workplace. Numerous surveys have

Advanced Analytics

The aftermarket — particularly the lower half of the value
chain — has largely run on “gut” strategy for decades. Now,
large franchises and fleets are rapidly transitioning to a more
data-driven approach. But smaller organizations continue to
conduct their business the old school way. The status quo can
be attributed to inertia. But often the local jobber is too cashor resource-strapped to invest in data and analytics.
Future B2B platforms will try to fill this gap. They will
provide more insights to customers through free or low-cost
subscription-based integrated dashboards: How much they
are buying, how far they are from their next incentive level,
how well they are addressing they are local demand? For fleet
buyers, such information would revolve around their assets.
For instance, U.S. chain Discount Tire recently launched a
connected vehicle platform for their fleet customers that will
provide them insights into various operational metrics of
their assets.

Business Management

already shown that jobbers and technicians have been steadily
ditching the phone, which was the de facto parts ordering
process even a few years ago.
Changing demographics are also accelerating the trend.
Digital native Millennials and Gen Yers at a part store are far
more likely to use digital tools to conduct business than their
Gen X or Boomer counterparts.
But a huge part of B2B wins will be earned. Auto repair
and service shops and part stores are busy places. As in other
industries, B2B technology spending in the aftermarket
will target professional pain points, with the goal of adding
convenience and increasing productivity.
Here are the four key areas for B2B technology development
aimed at jobbers and technicians:

Customer Journey

B2B websites? Amazon they are not. By and large, they are
clunky, slow and emphatically unattractive. Aftermarket
platforms are no exception. They get the job done, and
there have been significant improvements over the years.
But using them efficiently still requires a pretty steep
learning curve.
Going forward, these platforms will aim to get closer to an
Amazon-like experience — making it easy and frictionless
enough for the first-day-on-the-job counterperson. That could
mean improvements such as interactive content, smart product
recommendations, personalization and mobile buying.

Each aftermarket service and parts location is a micro-office
with its own operational dynamics. Store personnel spend
a lot of time managing financial documents, invoices and
marketing materials. These activities take away time from
the real business of selling parts, or in the case of fleets, the
effective deployment and use of vehicles.
Of late, there has been tremendous growth in software
(e.g., Epicor Eagle, Autoleap) that specifically aim to digitize
business process and documentation at the aftermarket store
or shop level. In the future, we will see closer integration of
this software with the parts ordering interfaces of national
parts distributors and retailers, making these solutions more
impactful and user-friendly for the aftermarket professional.

Dynamic Pricing

From airline tickets to Amazon trinkets, most online retail
purchases these days are subject to demand and market-based
inputs. Prices are constantly optimized based on customer
interest, competitive environment, availability and a host of
other factors. That TV you are eyeing can often swing by $100
within a few hours.
B2B platforms will not adopt that level of volatility but
aftermarket distributors and retailers will react to market
conditions more frequently — and dynamically — in the
future through increased automation of price inputs in
their ordering systems. Buyers will also see more effective
integration of incentives and rebates into the digital process.
Kumar Saha

is the Toronto-based managing director of the Canadian operations of
global aftermarket intelligence firm Eucon. He has been advising North
American automotive industry for over a decade and is a frequent
conference speaker and media commentator.
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HEADWINDS AND TAILWINDS

How some companies are finding their way through supply chain challenges
By Adam Malik

T

he good news is there’s relief in sight when it comes
to costs in the supply chain affecting the costs of
aftermarket products. The bad news is that relief from
delays is still a long way off.
Take a recent survey of Canadian automotive service and
repair shops by DesRosiers Automotive Consultants. More
than three-quarters of respondents (77 per cent) reported
issues with getting parts from their jobber. And pretty
much all of them (96 per cent) said they’ve been dealt
a price increase — 49 per cent said prices are up at least
6 per cent.
But there are indications that prices are stabilizing.
Containers that used to cost about $2,500 now sit at around
$20,000, with upwards of $30,00 not out of the question.
Costs to ship by air have also increased by similar multiples.
“The supply chain has stretched out so far, but we're starting
to see a little bit of a retracting,” reported Ronnie Barassi,
director of international sales at Mighty Distributing System
at the Automotive Aftermarket Suppliers Association 2022
Global Summit near Miami in February.
“But if we look back at Q3, our freight increased two to
three times over historical costs. In October alone, our freight
and duties increased 14 times over our budget, which basically
forced us to implement a container freight surcharge across
our customer network. It's been very challenging. We don't see
it coming to an end anytime soon,” he added.
Speaking at the same conference, Tom Cook, managing
director of Blue Tiger International, a transportation and
logistics consultancy, noted that prices for moving goods

14
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haven’t increased in a long enough time, indicating that we
may be beyond further increases.
“But the delay is really, to me, the bigger issue, and the backlog
of transportation,” he said. “If the demand stopped today, the
residual impact will still be for eight or nine months after that
point in time. And the demand is not stopping — that surge
demand is still at an all-time high; it's increasing.”
At issue is the mindset of companies to stock their inventories
as much as possible. They were caught low on supplies at the start
of the COVID-19 pandemic as panic buying took form among
consumers. In turn, they’re ordering as much as possible so as to
not have empty shelves.
This has resulted in delays in getting products from overseas.
At any given time, there are around — or at least, according to
some estimates — 100 ships sitting at the Port of Los Angeles,
for example. Many of these ports were not designed to handle
the amount of product coming in and have limited space to
expand. However, the Prince Rupert Port Authority in British
Columbia recently announced it was looking at the possibility
of doubling its capacity by adding a second container terminal.
“The supply chain has had its challenges with freight delays and
increased transportation costs,” acknowledged Brian Kowalski,
vice president of sales in Canada for First Brands Group, which
includes brands like Raybestos.

Tackling challenges

Companies in the brake component industry are especially
essential to the automotive aftermarket. Their products are
needed virtually immediately by customers.

“The brake business is experiencing issues industry-wide and
Continental has also seen recent challenges,” said Nathan Killeen,
associate product manager, and Sean Lannoo, sales and technical
training supervisor at Continental, which manufacturers brake
components under the ATE brand. “Because of unanticipated
sourcing delays and product availability issues, we have taken a
much more hands-on approach with our supply chain and the
processes we employ to keep it effective and efficient.”
Indeed, looking for ways to improve has been the focus of many
brake manufacturers.
“Inventory consolidation into one [distribution centre] on
effected product lines, nearshore manufacturing and increased
inventory levels to adapt to longer lead times of inventory
replenishment,” Kowalski noted as strategies to alleviate supply
chain challenges.
For the Continental team, they’re reacting with strategy when
necessary. “For some products, we have seen an increase in lead
time and have taken steps internally to compensate for it,” Killeen
and Lannoo said. “Our forecasts for products have required a more
hands-on approach to anticipate any potential delays within the
supply chain and make changes where necessary.”
Nearshoring is one of those strategies for many companies,
including Raybestos. That’s where companies move much or all of

their manufacturing closer to home, such as to the U.S., Mexico
or Canada, instead of housing operations overseas.
“As material and transportation costs continue to rise on
products produced overseas, nearshoring gives us the ability
to shorten the lead times from the factory to our DC’s shelf
and remain competitive in the North American market,”
Kowalski observed.
Communication has been essential for suppliers. Jobbers are
feeling the pressure from shops to supply products customers
need. So, naturally, jobbers are pressing their suppliers to deliver
the goods. Keeping everyone in the loop on where things stand has
helped alleviate some of those pressures.
“Since travel has been somewhat limited, we have relied more
heavily on frequent communication with jobber stores to receive
the most up-to-date info on product lines and work through any
potential issues,” Killeen and Lannoo noted.
“As the supply chain issues are very fluid, informing our
channel partners on affected product lines so they know what to
expect is key,” Kowalski observed.
As for advice, Kowalski said suppliers should “closely manage
your inventory levels to help maintain inventory availability
through the supply chain fluctuations. We expect the supply chain
issues to continue through much of 2022.”
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AIA INCOMING CHAIRMAN

A Passion

By Adam Malik

for Training

The incoming chairman of AIA Canada has his sights set on what cares about most
and that’s upping training for aftermarket professionals
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Want more insights?
Scan the QR code to listen to
the Jobber News Enhanced
Media segment.

IT’S ALL ABOUT TRAINING, training and more training for the incoming

chairman of the Automotive Industries Association of Canada.
Jason Yurchak will officially become AIA chairman at the group’s annual general
meeting in May. It’ll be the first in-person AGM in three years. And once he’s in the
seat, Yurchak wants to put a full-court press on increasing the knowledge base of
everyone in the aftermarket.
“One of my passions is making sure that the automotive aftermarket gets training
because with all the advances and the vehicles nowadays, they need it to survive,”
he told Jobber News. “The automotive technicians need to get that education so they
can work on the vehicles of today and tomorrow. Because even today, they're getting
vastly complicated. With the push to electrification and everything like that, it's key
that they do it.”
The aftermarket is currently trying to get access to data. In February, Windsor
West MP Brian Masse tabled a private members bill on the topic of automotive
right to repair. However, even if — or when — that’s successful, it’s one step in the
process. Having the data is important. But knowing what to do with it is a whole
other ballgame.
“You still need to be educated on how to do it. [We] can pick up a technical manual
on a car today and read it and look at it and go, 'OK, That's pretty complicated. I'm
not sure I want to do that,’” Yurchak said.
“So having just the access to information is one thing — getting the training on
how to use that information is a key.”
He headed up AIA’s education committee before becoming chairman. He’s found
that there is indeed a wealth of training information out there for technicians. The
issue is pointing them in the right direction to find it.
“So that's something that will be a focus for AIA in the upcoming year, and
something I'm going to be on top of is my new role as chair,” said Yurchak, who by
day is senior vice president of Canada at WorldPac in Vancouver.

Training background

To understand just how much he cares for training is to go back to his early days
with AIA Canada.
Being based in Western Canada, Yurchak had only known about AIA in passing.
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I found my previous experience, being in the
industry 35 years, I've seen a few recessions
come and go throughout Canada. But I found that
you know in times of downturns in the economy,
the automotive aftermarket tends to excel in
those areas. ”
He knew it was an organization for the aftermarket, but not
much else. Most of the main players in the industry are based
in Eastern Canada. So he saw an opportunity to familiarize
himself with not just the association but with his peers
across the country.
He then discovered there was no B.C. division at AIA.
“The third-largest population in Canada, but we didn't have
our own division,” he recalled.
So he and Mike Rutherford, who at the time was with OK
Tire, got a B.C. division up and running. But he emphasized
that the group should focus on education in the industry.
“I'm not knocking them, but a lot of divisions over time,
a lot of what they do is a lot of charity stuff. They raise
money — which is great stuff; they'll have golf tournaments
— but we didn't want to just be another one organizing
golf tournaments,” Yurchak said. “We wanted to actually
do something that would help the industry. We've all been
involved in golf tournaments in other facets of our life. We
didn't want to just do that. We wanted to do something that
would actually make a difference with the industry.”
The late Bob Greenwood got involved and donated his time
to run education courses. “And we were able to give three
or four classes for automotive service providers,” Yurchak
said. “We did some classes where we invited salespeople and
managers from the distribution side of the business. It worked
really well.”

To the masses

As noted, there is a lot of training in place for automotive
technicians. The issue is making it available and easily findable
among those who need it.
For Yurchak, his goal is to make sure that information is
shared throughout the industry. This is an issue the aftermarket
needs to come together on and help as a whole. Competitors
need to be partners here.
“A lot of companies in the aftermarket offer trading today.
But we don't really advertise it to the entire aftermarket. We
advertise it to our customers or a group of customers in [a
particular] area,” Yurchak said in an interview. “My personal
thought is that we as an industry should put all the training
out there. And it doesn't matter if you're a customer of this
18

MARCH / APRIL 2022

w w w. a u t o s e r v i c e w o r l d . c o m

distributor or this distributor, make that training available
to everyone.”
Otherwise, Yurchak has a stark warning: “If we don't train
the aftermarket, eventually there won't be an aftermarket,”
he said.
If the global COVID-19 pandemic brought something good,
it was the fact that it showed going virtual works in terms of
reaching more people and making things accessible that were
less so before. Instead of someone missing out on a learning
opportunity because they’re in Vancouver and the event was in
Toronto — or putting down money to book a flight and hotel
room — they can access the event virtually from their office or
home. This creates more opportunities for learning.
“I think [virtual learning] accelerated. I think we're going
in this direction anyway. Not just in our industry, but I think
in other industries as well, with the growth of the internet and
everything that's available nowadays,” Yurchak said.
Not that in-person learning and training will go away —
that is likely to remain the preferred way of doing things. But
virtual opportunities can supplement the in-person experience.
“A lot of companies have pivoted to a lot of that. It's the same
internally with WorldPac with our training — we haven't been
able to do as many in-person technical training classes. But
we've had a wealth of online stuff,” Yurchak said. “And now
that we're going back to these in persons, we're still keeping the
online classes because it's been very popular.”

Challenging time

AIA Canada will hold its first in-person AGM in three years in
May. Neither outgoing chairman Bob Jaworski nor past madam
chairman Susan Hitchon were able to physically be around
their peers as they moved into the role due to the pandemic
shifting all events to virtual. For Yurchak, it’s a moment he’s
eager to experience.
“Things have changed in the industry,” he acknowledged.
“There's going to be fewer people at the AGM, maybe.
There's been a lot of consolidation in our industry, like other
industries, in the last few years. And a lot of restructuring
and different ways of doing business. We saw a lot of that
over the last couple of years with different distributors and
such in the industry.”
This isn’t specific to the automotive aftermarket. Other
industries have gone through changes over the last two years.
“It's changed. It's different. But I think between everything
I've seen Bob and Susan do over the past few years, I've picked
up a lot of great information,” he said. “One of the biggest
things they brought in was communication to the members
and getting more communication out to the members. And

I want to continue to do that and accelerate it if we can with
some things like education.”
One of the biggest challenges facing the aftermarket is talent
— especially finding good, qualified technicians who can do
the job. But it extends even beyond that.
“There's a multitude of jobs — thousands of jobs — open
every day in our industry across Canada, from technician to
parts people to counterpeople, service techs, reps, everything,”
Yurchak said. “And it's hard to get people into our industry.”
It will come down to education — of the public, that is.

“Part of it is you'd have to advertise. There are various ways
you show it. But you have to show them: Here's what it is,” he
explained. “You can't just tell them it's this and that; here's all
these computers and these cars. You almost have to show them
some of that stuff.”
Balancing out the challenges are the opportunities within the
aftermarket, notably those being created by the higher number
of used vehicles on roads today.
“If you look at the used car market, used cars have gone up
hugely in price because people can't find new cars. In the short

Background

Jason Yurchak, incoming chairman of the Automotive Industries
Association of Canada has been in the business for 35 years.
“My first car, I ended up having to do a lot of a lot of work on
it. So as I started fixing things myself, and learning how to fix
them, I was like, 'I kind of really liked this stuff.'
So I ended up getting in,” he said.
Yurchak went to school to be an electronics technologist but
decided he liked working with cars more. Though, he did point
out that things have seemingly come full circle for him as
vehicles are now full of electronic components.
After deciding he liked working with cars, he got a job at an
import parts store in downtown Toronto. He was a counterman
and driver and learned from there.
Part of the learning experience included working at a couple
of dealerships in the parts department. At age 23, he was the
parts manager. He entered the aftermarket permanently after a
friend lured him over to an independent shop to run the front.
He’s now the senior vice president of WorldPac Canada, based
in Vancouver.

The industry needs to get the word out there about what this
industry is all about.
“Everyone used to think of an automotive technician as a
grease monkey — you're in there with wrenches getting your
hands dirty,” Yurchak said. “With all the technical stuff that's
in vehicles now, you can actually be a highly paid automotive
technician and you're only working with electronics and
computers using diagnostic equipment.”
But how do you get the message out there that this is an
interesting and fun industry to work in? Yurchak said there
have been discussions around various ideas.

term, that helps the aftermarket because all these cars are
getting repaired and staying within the Canadian aftermarket.
It's really created a boom time, I would say, right now for the
aftermarket,” Yurchak said.
“I found my previous experience, being in the industry
35 years, I've seen a few recessions come and go throughout
Canada. But I found that you know in times of downturns
in the economy, the automotive aftermarket tends to excel in
those areas. People fix their current used vehicles and don't
trade them. Right now, you can't trade one in because you can't
find a new vehicle.”
w w w. a u t o s e r v i c e w o r l d . c o m
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INNOVATION

Topreadytrends
to shape
the

automotive industry
As the industry emerges post-pandemic,
a series of key trends await to re-shape mobility
By Nikhil Kaitwade
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T

he automotive industry is on the verge of drastic change
from conventional automotive to interconnected and
smart vehicles. With advancements in semiconductor
technology, cars are becoming capable of analyzing large
amounts of data using big data analytics. Experts believe that
the present-day automotive industry will evolve into coalescing
mobility industry over the upcoming decade.
The year ahead is expected to feature major breakthroughs in
material and digital science technologies along with an increase
in the adoption of ridesharing and shared ownership-based
business models. These next-gen products and services will set
extraordinary standards for customer experience.
Budding start-ups are focusing on selling mobility solutions
rather than automobiles. In 2022, we can expect to see automotive
giants and their associate subsectors leverage such consumercentric and user-friendly technologies to gain market share.
These industry-reforming innovations are so disruptive that
companies that do not act fast enough will be permanently left
behind and unable to compete. This can shift the player and
power dynamics of the industry.
So let’s take a look at the top disruptive trends.

Electric vehicles making headway

2021 was all about electric vehicles and sustainable mobility.
With advancements in battery technologies and rising consumer
demand for low carbon footprint vehicles, sales of electric
vehicles will reach new heights in 2022.
Rising electric vehicles in emerging economies and the falling
cost of Lithium-ion battery manufacturing will open up new
revenue streams for EV battery manufacturers. Future Market
Insights forecast that electric vehicle battery sales will grow at an
8.5 per cent compound annual growth rate (CAGR) through 2022.
Range has always been the deciding factor among customers
when buying electric vehicles. Advancement in battery
management systems has reduced consumer anxiety about range.
Currently, 321 km is the range of electric vehicles between two
charges. However, manufacturers are looking to increase the
range to around 482 km and adopt novel battery management
systems to address the battery weakness issues.
The Establishment of new charging infrastructure and
renewable energy-powered charging grids can be expected in
2022. For instance, federal government agencies in Canada
are regularly announcing new installations of electric vehicle
charging stations across the country.
With emission standards becoming tougher and the
enactment of new laws in 2022, the growth of the electric vehicle
market will be steady.

Shared mobility to gain prominence

In the automotive industry, the concept of borrowing instead
of buying has garnered significant attention from the younger
urban population. With the rise in fuel prices — expected to be
exacerbated by the late February Russian invasion of Ukraine —
and road congestion issues, shared mobility is set to replace the
classic one-person-one-car model.

Car sharing has experienced a significant boom in recent
years. Customers can now rent vehicles on an hourly, daily,
weekly or monthly basis. We can expect a rise in the number
of shared mobility service providers offering station-based or
free-floating carsharing services. In upcoming years, private cars
might become a thing of the past.
Shared mobility not only saves space in narrow urban areas
but also reduces the overall traffic volume and environmental
impact of noise and emission. As more and more consumers
tend to rent cars for short- and long-distance commutes,
automakers will be looking to generate sales with ‘Mobility as a
Service’ or ‘Transport as a Service’ business models.

Vehicle connectivity reshaping road safety

Despite rapid adoption of the ‘Internet of Things’ and
deployment of connected vehicles to make cities smarter, little
attention has been paid to the vehicle connectivity concept.
This scenario is expected to change in 2022, as cars, trucks and
buses are getting connected to urban infrastructure through
the Internet of Things.
With advancement in vehicle-to-everything (commonly
referred to as V2X) connectivity technology, cities and people
finally have the power to form public safety protocols and
influence vehicle interaction with infrastructure.
Tech giants like Microsoft have pioneered the cloud space for
their Connected Vehicle Platform. Other prominent offerings
in the field include the Android Open-Source Project and
Google Automotive Services. These are also likely to create
lucrative opportunities in the near future. Car security systems
demand has been rising at a CAGR of nearly 11%.
Also, investments into cybersecurity and connectivity
technology will contribute towards improving pedestrian
safety, enhancing communication among first responders
and much more.
Vehicle-to-everything connectivity platform is still in
nascent stages of evolution. Most car manufacturers do not
offer them as a standard feature. However, it will be becoming
more common now as Ford is looking to launch all-new
vehicle-to-all connectivity systems in new U.S. model vehicles
this year.

Automated guided vehicle widens scope of safe transportation

Autonomous cars, also known as automated guided vehicles,
are self-driving cars with perceptual abilities. These vehicles are
powered by artificial intelligence and can work in inhabitable
external conditions.
Autonomous vehicles are not only environmentally friendly
but also have other advantages over manually driven vehicles.
The software reduces mistakes, eliminates road congestion
associated with irresponsible driving, and is designed to allow
people with disabilities to drive to their desired destination while
reducing the risk of accidents. It also reduces driver fatigue and
facilitates night driving. Spurred by this, the overall sales of
automated guided vehicles will reach about US$1 billion in 2022.
Tech giants such as Apple, Microsoft, Alphabet, and Amazon
w w w. a u t o s e r v i c e w o r l d . c o m
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are making inroads towards not only providing tech for the automotive sector but
producing the autonomous vehicles themselves.
Self-driving trucks will become a reality in 2022. Autonomous driving technology
will transform the logistics industry with self-driving trucks. For instance, Google
subsidiary Waymo is working on developing autonomous technology for passenger
transport. In January 2022, the company unveiled an all-electric robot taxi, designed
from the ground up and free of a steering wheel and backup driver.
Similarly, Intel subsidiary Mobileye and mobility service provider SIXT are
eyeing to launch Robo-taxis in Germany in 2022.
Amazon’s Zoox is designing autonomous vehicles through a unique design
approach. Zoox will not be like any conventional car as it won’t have a front or a
back end or even a steering wheel.
By investing in automotive hardware, the tech giants will have better control over
the design and functionality of their offerings. These products can also open up new
revenue streams through completely new product lines.

3D printing lays the foundation for automotive production

According to the market study Global 3D Printing Materials Market by
Future Market Insights, the market for 3D printing in the automotive industry is
expected to create an incremental opportunity of about US$17 billion from 2022
to 2031. The sales are expected to grow at an impressive CAGR of 18.6%
throughout 2031.
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3D printing technologies are
highly sought after in the automotive
industry. Where traditional production
methodologies and techniques fail to meet
the requirement of customized automotive
components, 3D printing gets the job done
with a push of a button.
As mass customization gains traction in
2022, 3D printing technologies will lay the
foundation of specialized micro-factories to
produce custom automotive components.
Automakers will be looking to exploit the
potential of additive manufacturing by
integrating automation with flexibility.
The use of 3D printing for direct
component manufacturing will increase in
upcoming years owing to decreasing cost
of 3D printing materials and the growing
popularity of electro-mobility options.

What does the future look like?

The post-pandemic automotive industry
will return to growth in 2022. Automakers
have taken advantage of the slowdown to
rediscover themselves and adopt digital
transformation in line with consumers' shift
to safety, convenience and green personal
and shared mobility.
Aforementioned trends highlight that
the concept of private ownership will lose
its appeal in upcoming years. Integration
of cellular-to vehicle connectivity with
autonomous vehicle technology will be
the key. The introduction of preventive
maintenance and alert systems along
with personalized services will enhance
consumer productivity which was previously
lost to the commute.
With high consumer interest in
autonomous and connected vehicles, the
automotive industry will continue to stand
out as it addresses issues such as data
privacy, safety, and security. Technology
has the power to transform any mere
experience into a rewarding one. Prepare
for exciting new developments in the
automotive industry.
Nikhil Kaitwade
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www.theinductor.com
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is associate vice president of market research at
Future Market Insights, an ESOMAR-certified
market research and consulting firm headquartered
in Dubai, with offices in the U.S., U.K., and India.
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BAYWATCH

BRAKE PADS FOR RAM TRUCKS

REPLACEMENT TORQUE CONVERTERS

A new line of galvanized pads has been launched exclusively for 20192021 Ram 2500 and 3500 trucks. The Ram brake pad lineup features
the friction, patented mechanical attachment technology and fully
galvanized steel backing plates that come with all NRS brakes. The
galvanized steel withstands rust and corrosion. In addition, NRS brake
pads have zero copper or lead, creating an environmentally cleaner and
greener brake pad.

Schaeffler has introduced LuK TorCon. These new
– not rebuilt -- replacement torque converters have
been designed and manufactured by Schaeffler
to the industry’s most exacting specifications.
The automotive aftermarket division of global
automotive and industrial supplier manufactures
more than 30 million torque converters. The TorCon aftermarket torque
converters feature: 100 per cent new parts, industry-leading LuK friction
material, premium INA thrust bearings (no plastic parts), fully furnacebrazed turbine and impeller and peace of mind as the tool is pressure
tested, lockup tested, and precision balanced.

www.nrsbrakes.com

ALIGNMENT SYSTEM

Rotary released its new R1090 Pro 3D
Alignment System recently. It features a towerfree design and comes with a portable, spacesaving cabinet that requires no dedicated bay.
This gives shops with limited space the flexibility
needed to perform wheel alignments anywhere.
The system’s three-point tire clamps allow for quick setup, and the
automatic lift level with Rotary’s new On-the-Rack Test Drive program
improves cycle time by eliminating the need for difficult and timeconsuming rolling compensation.
www.rotarylift.com

www.schaeffler.us

FORD, LINCOLN GALVANIZED BRAKES

NRS Brakes is now available for certain Ford and Lincoln vehicles.
The company recently launched new galvanized brake pads designed
exclusively for the following makes and models: 2017-2020 Ford Fusion,
2015-2020 Ford Edge, 2017-2019 Ford Escape, 2017-2019 Lincoln
Continental, 2016-2018 Lincoln MKX, 2018-2020 Lincoln MKZ and the
2019-2020 Lincoln Nautilus.
www.nrsbrakes.com

DELIVERING QUALITY
FOR OVER 25 YEARS
No hassle parts and labour warranty.
Our labour warranty offers full shop
door rate for one full year on qualifying
product lines.*

Online ordering and PartSource
Xpress VIN Scan App.

Over half a million automotive
products available. Including parts,
tools, equipment, fluids, and
accessories.

Visit www.partsource.ca/pages/partsource-commercial-customer for full details
*Conditions and exclusions apply.
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How is Online Shopping
Keeping Canadians on the Road?

Find out in AIA Canada’s latest report E-tailing: Online Shopping
of Vehicle Parts & Fluids

GET IT NOW!

www.aiacanada.com/products.html

BAYWATCH

POWERDRIVE HEX ADAPTER

MICROFIBRE TOWELS

The PowerDrive Hex Adapter from ProMaxx
Tool converts any type of quarter-inch drive
ratchet, including electric, air and hand, into a
high-torque hex screwdriver. What differentiates
it from others is small, half-inch-tall profile. The
compact adapter design allows users to reach limited access areas with an
included straight-head or Phillips-head hardened-steel bit. Additionally,
the PowerDrive Hex accepts any quarter-inch security hex shank
specialty bit. This allows technicians to use their ratchet for any repair,
even in tight sections of the engine compartment.

Hospeco Brands Group’s Shopserve microfiber
towels are now available in a convenient
dispensing box. The 12-inch by 12-inch thin and towels can remove dirt,
dust and bacteria from surfaces requiring little to no chemicals. The towels
are disposable or can be laundered for limited reuse. They are made of
polyester and polyamide. The fibers are more than 100 times smaller than a
human hair, creating a larger volume of fibers touching a surface compared
to traditional cotton cloths. The towels are non-linting, making them good
for cleaning and polishing applications. They can also absorb grease and oil.
www.hospecobrands.com

www.promaxxtool.com

REAL-TIME INVENTORY

POWERSPORTS COOLING FANS

Users searching for a product on Dorman
Products’ website can now use a new tool to
check if inventory is available at a jobber nearby. After selecting the year,
make and model of the vehicle, users can choose from a dropdown list
of products categories or through product number. After choosing the
specific item, users input their location and a map and list is populated
showing where the product is in stock. Phone number and directions
to the auto parts store are also available. The tool was created through a
partnership between Dorman and software company Epicor.

Continental has released a new line of powersport
fan assemblies for direct replacement on popular
all-terrain vehicles utility task vehicles. The new fan
assembly range includes specific applications on
the Polaris RZR and Sportsman Scrambler and Can-Am Outlander
Renegade and Maverick. Cooling systems generally have little protection
on ATVs and UTVs. These parts are at risk of failure because of
exposure to harsh terrains, extreme climates, debris and foreign objects.
Continental says its assemblies are engineered and built for performance
in rugged off-road conditions and a wide range of weather elements.

www.dormanproducts.com

www.continentalaftermarket.com

© 2022 Plews, Inc. All rights reserved.

COLD
KILLS
That’s why Edelmann Elite® High Performance
Power Steering Hoses are tested down to -40 ºF
• Proven through 30,000 cold impulse cycles.
• Designed for durability and corrosion resistance beyond SAE standards.
• Resists hardening and retains pliability below -40 °F.

Protect your customer and your
reputation with Edelmann Elite.
PE142 Jobber News Edelmann Elite Power Steering Hoses_HalfHoriz_V1.2.indd 1

®

edelmannelite.com
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BAYWATCH

COMMERCIAL VEHICLE LIGHTING

NEW LIGHTING OPTIONS

The new Philips MasterDuty headlight bulbs help deliver
exceptional and long-lasting lighting performance on Class 2-8
commercial vehicles. The lamps are designed to provide protection
against mechanical shock and handle the extreme stress and
vibration of rough terrain and damaged roadways. They can resist up to 13G; a key benefit is their
exceptional vibration resistance. The bulbs are available for the medium and heavy-duty truck
markets. They have been engineered to withstand a wide range of vibration frequencies and feature
a high-performance glass construction to handle extreme temperature and pressure changes.

K-Tool International has expanded
its line of lighting products for
professional work applications.
Some of the new products
include the KTIXD5039C 3-in-1
Underhood Telescoping Light
which fits hood widths from 48
inches to 77 inches and has two detachable work
lights with 1,500 lumens total. It can be folded
to stand as a flood light. In wearable lights,
the KTIXD5555 Rechargeable 2,000 Lumens
Headlamp can switch between five working
modes and run for approximately 5.5 hours.
It is IP65 water resistant. In work lights, the
KTIXD6174 Rechargeable Foldable Work Light
has the brightness power for 600/300 lumens
and is 180-degree foldable. Its top light features a
270-degree swivel.

www.lumileds.com

www.ktoolinternational.com

DODGE, JEEP EXHAUST
MANIFOLD REPAIR KIT

Continental Cooling Fan Assemblies –
OE quality with plug and play installation.
Continental Cooling Fan Assemblies are exact
replacements for the original fan in fit, form, and
function, right down to the electronic module.
They restore the original cooling performance and
feature OE mounting locations and plug and play
electrical connections for quick, easy installation,
right out of the box.
Find the right part at:
www.continentalaftermarket.com

ProMaxx Tool released a new
exhaust manifold repair kit
for Dodge and Jeep V6
3.8L engines. With the
model name of Kaiden, the kit
allows for technicians to remove broken
exhaust manifold bolts. It is designed for Jeep
Wrangler, Chrysler Town and Country, Pacifica
and any other vehicle equipped with the 3.8L
engine. The kit was made following demand from
the Chrysler, Dodge, Jeep and Ram auto repair
community. The kit’s screw-in bushings provide
exact alignment with the 3.8L engine cylinder
head. Kaiden incorporates splined, slip-nut-styled,
non-deforming extractors that are utilized in both
a clockwise and counter-clockwise direction. This
unlocks the broken bolt remnant without pinching
it in the cylinder head.
www.promaxxtool.com

NRS RELEASES BRAKE PADS
FOR RAM TRUCKS

A new line of galvanized pads has been launched
exclusively for 2019-2021 Ram 2500 and 3500
trucks. The Ram brake pad lineup features
the friction, patented mechanical attachment
technology and fully galvanized steel backing plates
that come with all NRS brakes. The galvanized steel
withstands rust and corrosion. In addition, NRS
brake pads have zero copper or lead, creating an
environmentally cleaner and greener brake pad.
www.nrsbrakes.com
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WHEEL HUB ASSEMBLIES AND KITS

NTN, the parent company of BCA, announced 25 new items as part
of its December 2021 release. The announcement includes wheel hub
assemblies and kits for import and domestic applications. These new
SKUs add coverage for the light and medium-duty work truck fleet
segment, including Ford Transit Connect, Ram ProMaster, as well as
multiple Sprinter-based models. Other notable coverage additions
include Tesla Model S and X and the seventh generation Chevrolet
Corvette. Coverage was also added for the 2020 Ford F-150, a first-toaftermarket offering from BCA.
www.bcabearings.com

HIGH-PERFORMANCE BELTS

Dayco is bringing to market an all-new supercharger belt and an 8mm
blower belt for street and professional racing applications. The Dayco
8mm blower belt features high-strength Teflon coated teeth for cogged
drive pulleys and a carbon cord construction. It will come in multiple
lengths and 50mm, 75mm and 84mm widths. Also hitting the market
is the Dayco supercharger belt. It has 17 part numbers that cover
150,000 vehicles in operation. This belt is engineered and has been
tested for use on late model supercharged cars with light modifications,
like ZR1 Corvettes, Shelby Mustangs and SRT Hellcat applications.
It uses high stiffness PET cord, EPDM proprietary construction with
aramid fibres and either eight or 10 ribs depending on the application
www.dayco.com
22_0350_Jobber_News_MAR_APR_CN Mod: January 25, 2022 3:43 PM
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OFF-ROAD VEHICLE LIGHTBARS

Lumileds introduced a new line of LED
lightbars designed for off-road use. The
Philips Ultinon Drive 5000 series LED
lightbars includes 3 single row lightbars
and 2 double row lightbars, in widths of
10” (5001L, 5050L), 20” (5002L, 5003L), and 30” (5004L). The lightbars
produce illumination patterns from 400 to 500 yards, depending on the
model. Ultinon Drive optics combine spot and flood light beam patterns, to
improve visibility both far and wide. The brilliant illumination, combined
with a cool light color of up to 6500 K, improve driving safety while also
reducing eye strain. The lightbars are built with single-piece assemblies to
withstand weather and environmental conditions. They are tested to ensure
they will hold up to aggressive off-roading, dust, high temperatures, and
high-pressure water.
www.lumileds.com
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YPA SPOTLIGHT

Stephanie Cooney-Mann
Young Professionals in the Aftermarket (YPA) is an organization with a mission to act as the
voice and the resource for the young professionals in the automotive industry. To further its
mandate of ensuring the future growth and prosperity of the industry, the YPA is pleased to
introduce it’s YPA Spotlight Series where current members share their experiences, insights
and industry outlooks.

Name: Stephanie Cooney-Mann
Company: UAP Inc. – NAPA Auto Parts
Title: Director, major accounts
Number of years in the aftermarket: 11

How long have you been part of the YPA?

This is my first year with this exciting committee — looking forward
to many more!

Did you know you wanted to work in the automotive aftermarket?

I was (and still am) a car girl! After having worked in tires for a decade, I
knew I wanted to broaden my knowledge of the aftermarket and what better
way to do that then join the industry leader in Canada.

Have you had an industry mentor? If so, who and why?

I am fortunate to have two! Since joining NAPA, I have the privilege of
being mentored by Roy Moussa — an innovative and passionate leader, who
empowers his team and always encourages new ideas and strategies while
focusing on the best customer experience. He continuously encourages us to
challenge the status quo and make it better. Prior to working in the aftermarket,
I was coached and mentored by Guy Hardiman. He is a supportive leader who
gave the autonomy to his team to drive initiatives and sales strategies.

What does your participation in the YPA mean to you?
What would you like to see us as a committee achieve in years to come?
Being part of YPA is such a honour as you get to share experiences with other
likeminded individuals in the aftermarket. It’s exciting to see the passion that
exists within this group. I would love to see us coach and mentor new talent
coming into the aftermarket and help them overcome any challenges that they
may face early in their careers.

What advice would you give someone either starting in the industry
or looking to transition into the industry?

This is a great industry with a lot of passionate people. This industry
challenges you to be innovative and creative with the amount of
competition at all levels (suppliers, distributors, ASPs) but most of all it’s
an industry where people like to have fun along the way while providing
the best service to their customers
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Franchise Opportunity available,
email Sales@hotspotautoparts.com

Brake Rotors and Drums
Brake Pads and Shoes
Brake Calipers
Hub Bearings
CV Axles
Chassis Parts
Complete Strut Assembly
Shock Absorbers
Strut mounts
Radiators
Water Pumps
Steering Pumps
and Racks and Pinions
Steering Gears
Starters and Alternators
Batteries
Oil Pans
Fuel Pumps
Wiper Blades
Ignition Parts and Coils
Fuel lines
Exhaust Parts, Universal
Converter, and Flex Pipes
Misc Automotive Parts

HOTSPOT AUTO PARTS
939 Warden Ave Scarborough ON M1L 4C5
Info@hotspotAutoparts.com | www.hotspotautoparts.com

An Automotive Warehouse Distributor
EXCLUSIVE DISTRIBUTOR

Launching
performance
to new heights.
For the the most advanced, high
ignitability spark plugs, ask for NGK.

THE IGNITION SPECIALIST
Find out more at ngksparkplugs.ca

TM

