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t’s not easy picking the Shop of the Year Award winner.
This was my first time handling the full honours. In the past, I’ve been part of the
voting team that scored each nominated shop. But it’s different when the final call
rests in your hands.
We had more than 25 nominations. Just about every shop was worthy of receiving
the honour. But when the scoring was complete, Master Mechanic High Park was the
clear favourite.
So, first of all, please join me in congratulating Josie Candito and her team on taking
home the honours for this year.
She is doing great things in her shop. She keeps her techs — two of whom, Mike
Tavares and Rui Silvestre, are business partners — fully trained and encourages them all
to get their certifications. She invests in shop equipment. She strives to deliver the best
customer service. She makes sure her staff are well compensated.
All are really and truly great things. But what grabbed our attention and
differentiated her from the pack was the amount of time, money and dedication she
puts back into her community.
Her shop is located in an interesting area. There’s the High Park community to the
west — a fairly affluent area. Then there’s Parkdale to the south. While slowly changing,
it hasn’t had a great reputation as a neighbourhood for some time.
Even though many others nearby could do their part and more, Candito’s mindset
is to help the community around her business no matter what. As she put it, you can’t
expect the community to invest with you if you’re not going to invest in them.
And she takes her efforts to invest to a high level.
She works with the local women’s shelter to help those fleeing abuse, and to help
them start over. She works with a network in which businesses share products and
services with neighbours in need. There’s also work done with the food bank. Local
schools and community organizations can also depend on Candito and the Master
Mechanic High Park team.
It was impossible to fit all the wonderful things Candito and Master
Mechanic do that earned them this great award into the spaces of
this magazine. So please do read about her accomplishments in these
pages and then head to our website autoserviceworld.com and read the
expanded feature. Hopefully, the lessons she shares and the views she
has can inspire other shop owners.
Once again, congratulations to Josie Candito and Master Mechanic
High Park on being the 2021 CARS Shop of the Year!

Adam Malik
Managing Editor, CARS
Let me know what you think.
You can reach me at
adam@turnkey.media

ISSN 2368-9129
Online 2368-9137



w w w. a u t o s e r v i c e w o r l d . c o m

NOVEMBER / DECEMBER 2021

5

What’s on your mind?

LETTERS

We want to hear from you about anything you read in
CARS magazine. Send your email to adam@turnkey.media

DRIVER OF EV SALES TODAY IS WHAT WILL HOLD
IT BACK TOMORROW: EXPERT
We didn’t shoot all our horses after Benz invented the automobile. It took
another 75 years to convert. The hysteria about ‘climate change’ — which
means weather — is based all on ‘computer projections’ but not on evidence.
However, giving drivers the choice of propulsion is a good thing. Our fuel
supply comes from offshore but not our electricity so the pricing should be a
little more stable. Just shows how dumb we are — there is all the fuel we will
ever need sitting in Alberta but most of Eastern Canada buys their fuel from the
Saudis, sending them our cash instead of our fellow Canadians.
Thomas Brown, reader

WHAT ONTARIANS THINK ABOUT EVs
Let’s get the bugs out of electric vehicles first. I do see them playing a valuable part
in our future but look at the number of problems they all have. What has happened
to bringing a quality, reliable product to market? This will also play a part in the
public’s perception of electric vehicles. Personally, I would consider purchasing one
for my business but I am willing to wait until quality problems ease.
Bob Thomas, owner, St. Thomas Auto Guys

EXTENDED

CHAIN KIT PROGRAM

R2R: MICROSOFT MOVING
FORWARD FOR 3RD PARTY
REPAIRS
Companies like Microsoft and vehicle
manufactures do not want legislation
because that will not allow them a way
out. We had an agreement many years
ago when legislation was introduced,
and about to be sanctioned, to allow
technicians full access to manufacturer
information and tooling. We all got
excited about the manufacturers bowing
to our requests but what they did was to
stop the legislation that would have given
us equal access. We still do not have
access to many security features, even if
we’ve been accepted by NASTF as VSPs.
Information, tooling and programming
remain prohibitively expensive for
independents. I believe it’s time to
introduce legislation and pass it to give
independents equal footing in the repair
market. If we don’t, it will only get worse.
Just ask Tesla.
Art French, owner, AML Auto Service

GET READY FOR MORE
SUPPLY CHAIN DELAYS

•
•
•
•

The article is pointing out that the supply
shortage will escalate due to Christmas
and Chinese New Year, not that they
are solely responsible for it. A shortage
of shipping containers, ports not able
to meet demand, thousands of vacant
truck driving jobs. And that’s just the
delivery aspect. Many factories are
operating significantly below average
production because of the scarcity of
parts and labour. For decades systems
have been implemented to satisfy the
manufacturer’s desire for JIT (just-intime) deliveries to lower inventory costs.
This made their balance sheets more
desirable, but only in an environment
that ran flawlessly. COVID has
created the perfect storm for a supply
catastrophe. Buckle up.

95% coverage for Domestic and
Import applications.
All components in just one box.
Unique LiquiMoly protectant reduces
running-in wear by up to 20%.
Manufactured and tested to meet
and exceed OEM standards.

Greg Vance, reader
6 NOVEMBER / DECEMBER 2021
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NEWS

MERCEDES TECHS CAN NOW
WORK IN MIXED REALITY
TECHNICIANS WORKING AT

MERCEDES BENZ CANADA are
now able to train with mixed reality
technology.
The company announced the
deployment of the technology for tech
training, which it says will lead to faster
and more precise vehicle servicing for
its customers and dealers.
Mercedes-Benz Virtual Remote
Support is powered by Microsoft
HoloLens 2 and Microsoft Dynamics
365 Remote Assist.
Technicians working in these
dealerships will wear the HoloLens 2
headset — an untethered, self-contained
holographic device — to work handsfree. The tech can share real-time
views and sounds of the vehicle while
talking to a technical specialist anywhere
around the world.
Together, they can make decisions
about body repair or work out complex
diagnostic plans.
With Microsoft Dynamics 365
Remote Assist, the remote technical

specialists work with the tech in an
immersive mixed reality environment
and can share intricate 3D images and
holograms, see where changes need to be
made, annotate the visual information,
add documents and insert instructions
to highlight which areas to focus on.
This way, the automaker said, insight
and technological guidance helps

complete complex maintenance issues
more quickly.
All of this is done without the remote
specialist having to leave their office.
The system began in July 2021,
but the company announced it in late
October. The technology is available at
all dealerships in its national network. It
offers fully bilingual applications.

CUSTOMERS HAPPIER WITH
AFTERMARKET THAN DEALERS
THE AUTOMOTIVE AFTERMARKET

outperformed their dealer counterparts
in most aspects of the customer
experience, according to a recent study.
When asked about their opinions
about different parts of their servicerelated experience, aftermarket shops
received more answers of “very good” in
five of the seven categories. Even in the
two areas where dealers scored higher, it
was only by a single percentage point.
The findings were reported
in the 2021 Ontario Automotive
Consumer Study from business advisory
firm Deloitte.


When looking at overall service
experience, 48 per cent of respondents
said “very good” when grading the
aftermarket. Meanwhile, 44 per cent
said the same for dealers. They were
also happier with the quality of service
received from their aftermarket shop
— 52 per cent for the aftermarket,
compared to 48 per cent for dealers.
The aftermarket (48 per cent) was also
better at being clear about service work
explanations than dealers (41 per cent).
Customers were happier with the
condition of their vehicle on return
when dealing with the aftermarket (53

per cent said very good) compared to
dealerships (52 per cent). Quality of
communication during a service
event was ranked higher for the
aftermarket (45 per cent) compared
to dealers (40 per cent).
There were two areas where more
customers gave a score of “very good”
to dealers compared to aftermarket
shops. One was in professionalism (50
per cent for dealers, compared to 49 for
the aftermarket) and the other was in
the amount of communication during a
service event (37 per cent for dealers; 36
per cent for the aftermarket).

w w w. a u t o s e r v i c e w o r l d . c o m
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NEWS

Are you a general
repair shop but not a
transmission specialist?

WE CAN BE
YOUR
TRANSMISSION
EXPERTS
You still get to be the
expert at keeping your
customers happy

WINTER TIRE USAGE
CLIMBS

BBB MAKES FLURRY
OF MOVES

DRIVER EXPERIENCE appears to be
the reason why more Canadians are
equipping their vehicles with winter tires,
according to new research.
The Tire and Rubber Association
of Canada’s 2021 Canadian Consumer
Winter Tire Study found that 69 per cent
of Canadians outside of Quebec are now
using winter tires. That’s up from 65 per
cent in 2020.
The reason for the jump seems to be
the experience drivers have when using
the right tires for the season. Nearly
eight-in-10 (79 per cent) said their
winter tires winter saved them from loss
of control or a collision.
Atlantic Canada has the highest
adoption of winter tires at 92 per cent.
Ontario is second at 73 per cent.

BBB INDUSTRIES announced recently

WHEN TO INCREASE
PRICES

We specialize in
transmissions for all
makes & models:
Manual, Automatic,
CVT’s, Hybrids,
Import & Domestic

VISIT

CHANGE IN COSTS and change in
competitor pricing are the two signals
that automotive aftermarket companies
should adjust their pricing, according to
an expert.
While some companies may review
their pricing structures once a year, that
may not be feasible anymore, said Adam
Brody, director at aftersales strategy and
insights firm Carlisle & Co.
“It’s fairly complex, of course,” he
said. “There’s no one size fits all answer.
But there are two data points I’d point
you towards to help you understand this.
And that is, one, changes in costs; and
two, changes in competitor price.”
Businesses conducting at a once-ayear effort to get competitive data before
repricing just doesn’t cut it anymore,
Brody noted.
“You need more frequent price
research because companies are reacting
so much more quickly and out of the
normal cadence in today’s economy that
once-annual pricing research doesn’t
always work,” he said.

that it has acquired several new companies
and expanded its business.
It first announced the acquisitions of
certain assets from Undercar Express
LLC (UCX) and Undercar Express Export
Company (UCX Express). The two
companies are commonly known together
as UCX.
Then, BBB announced the acquisition
of Turbo Power Systems, Inc. (TPS) and
Elite Auto Lights, Inc.
The company later announced it would
create a new division called TerrePower
to help in the broader adoption of battery
electric vehicles. The new division will be
dedicated to solar and electric upcycling
— taking a used part and sustainably
manufacturing it for a second life, which
avoids recycling and disposal.
Two companies have been acquired
to support the new division: Ontility
and Amiganet, which is also known as
Renovables del Sur.

TECHNOLOGY MEANS
MORE REPAIRS
AS MORE TECHNOLOGY is added to
vehicles, the more likely owners of those
vehicles will be visiting an automotive
repair and service shop for help.
Trends are showing that newer vehicles
with increased technology are seeing
more repair frequencies, observed Renee
Stephens, vice president of We Predict.
Stephens noted that staying on top
of repair trends will be critical going
forward. For example, despite COVID19’s impact on driving, model year 2020
vehicles are projected to see a 5 per cent
increase in repair frequencies in the first
three years of ownership compared to
2019 models, according to data from the
company’s Deepview report.
Electrical repairs are the top reason why
— 2020 models are seeing 21 per cent
more electrical repairs than 2019 versions
in those first three years of ownership.

HOW SHOULD WE NOW
GAUGE MILES DRIVEN?
A “FUNDAMENTAL” INDICATOR

for the automotive aftermarket may not
carry the same weight going forward, an
industry analyst recently suggested.
Traditionally as miles travelled went
up, so did sales. Both were tied together.
But the COVID-19 pandemic may have
changed things, said Nathan Shipley,
executive director at The NPD Group.
“What we all saw is, all of a sudden,
miles driven tanked, yet, sales took
off,” he said during an AAPEX-hosted
webinar, Data Sources and Application
Amidst an Evolving Economy and
Industry in the lead up to the annual
show in Las Vegas. “During the
pandemic, all of a sudden, the miles
driven metric isn’t quite as descriptive, if
you will, of what’s actually taking place in
our industry.”
Traditional thinking would have
meant the aftermarket would have seen
sales numbers tank as people parked
their cars. But that wasn’t the case. Even
in Canada, sales in the first half of 2021
outperformed the same time period of

the previous four years, according to
DesRosiers Automotive Consultants.
Data from the Automotive Industries
Association on kilometres driven showed
reduced travel during this time.
So that means there has been a shift
in consumer behaviour when it comes
to interacting with the aftermarket,
Shipley said.
For example, those consumers who
used to be in the do-it-for-me segment
and took their vehicles to their local
repair shops might have become do-ityourselfers since they had extra time on
their hands.
That said, Shipley noted, there is “a
pretty significant group of people” who
become engaged with the aftermarket
seemingly overnight. Take someone who
works an office job and drives newer
vehicles. This person likely goes back to the
dealership for warranty and service work.
“But now all of a sudden, they have
time on their hands and they’re messing
with a project car,” he said. “They’ve
dusted off an old vehicle in the garage."

MAKE EVS LIGHTER: EXPERTS
ELECTRIC VEHICLES are too heavy, creating a greater risk for death in a collision, a
trio of professors warned in a recent paper.
Bulk batteries replacing internal combustion power means that the rest of the vehicle
needs to be heavier to provide the needed structural support, according to Blake Shaffer,
an assistant professor in the department of economics and school of public policy at
the University of Calgary, Maximilian Auffhammer, a professor at the University of
California, Berkeley and the National Bureau of Economic Research in Cambridge,
Massachusetts, and Constantine Samaras, an associate professor in the department of
civil and environmental engineering at Carnegie Mellon University in Pittsburgh.
Their article appeared in Nature, an online peer-reviewed research journal. They
explain that, for example, an electric Ford F-150 weighs just under 3,000 kg. An ICE
version weighs just over 2,200 kg. A Nissan Leaf, which is only available as an electric,
weighs almost 1,750 kg; the ICE Nissan Versa weighs about 1,200 kg.
This matters in the eyes of safety, the authors argued. For every 500 kg difference
in weight between vehicles, the likelihood of passengers being killed in a collision with
another vehicle jumps up by 12 per cent.
“This added risk wouldn’t apply if everyone drove cars of similar heft,” they wrote.
“But until they do, the number of casualties in crashes is likely to increase.”

ATTENTION:
INDEPENDENT
TRANSMISSION SHOP
OWNER
Are you thinking about
stepping back from
business ownership?
Are the challenges of
business ownership
wearing you down?
Have you thought about
selling your business?
Have you wondered
what your business is
worth?
Are you aware that
Mister Transmission has
a proven track record
helping independent
transmission shop owners
transition into retirement?

WE WANT TO HEAR
FROM YOU!

NEWS

CUSTOMERS WANT TO BE IN AND OUT QUICKLY
GETTING IN AND OUT of

their service and repair shop
quickly is the most important thing for customers when
bringing in their vehicle, reported a recent study.
Four in five (81 per cent) put that on the list when asked
how important various items related to the vehicle service
process were, according to the 2021 Ontario Automotive
Consumer Study from business advisory firm Deloitte.
Coming in second was access to a loaner vehicle (71 per
cent. Real-time updates during the service event (68 per cent)
rounded out the top three.
Other matters important during the vehicle service process
were “ongoing support between service occasions” at 63 per
cent and “concierge service to pick up/drop off vehicle” at
53 per cent.
Way down at the bottom were amenities and experiences,
such as a restaurant, coffee shop or kids playroom. Just over a
quarter (27 per cent) noted this as important.
Other results from the study found that more than seven

in 10 (72 per cent) who buy a new vehicle prefer to have
their vehicle serviced by the dealer. More than one in five
(22 per cent) will take their new vehicle to an aftermarket
shop for service.

More than one in five (22 per cent) will take their
new vehicle to an aftermarket shop for service.
But for those who buy used, almost half (49 per cent) will
have their vehicle serviced by the aftermarket. Still, 39 per
cent will take their used vehicle to the dealer for service. The
remaining are DIYers.
While their vehicle is being serviced by the aftermarket,
32 per cent will wait in the lounge while two-thirds will leave
and come back. That’s compared to 43 per cent and 54 per
cent, respectively, for dealer customers.

“You
it”.
got it”.
we’ve got
it, we’ve
need it,
“You need
That’s
know-how
NAPA know-how
That’s NAPA
Over 500,000 vehicle parts and products in inventory, all ready
Over
500,000
vehicle
and products
in inventory,
for delivery:
that’s
overparts
500,000
good reasons
to makeallusready
your
for
delivery:
that’s
over
500,000
good
reasons
to
make
us
your
number one partner. napacanada.com
number one partner. napacanada.com
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Class act

EDUCATION

A special section dedicated to showcasing
automotive trade schools

CARS will regularly feature automotive schools across Canada.
In this issue, we learn more about Conestoga College, in Guelph, Ontario.
If you’d like your school featured, reach out to adam@turnkey.media

Tell us about your school

Name of school: Conestoga College
City: Guelph, Ontario
Head of program: Jeff Oakes (campus chair);
Kevin Bell (automotive coordinator)

Our campus offers five motive power trades: Motorcycle,
automotive, truck and coach and heavy-duty equipment
repair, plus heavy construction equipment operator. The
campus focuses primarily on land transportation trades.
In the automotive stream, we offer all three levels of
apprenticeship training in either a block format —which is
five days a week for eight weeks — or a day release format
which is one day a week for the entire school year. This year
we will train almost 400 automotive apprentices in total.
Our post-secondary automotive programs offer students a
one-year certificate or a two-year diploma option for our
repair trades. Both certificate and diploma programs are
capped at 30 students each, for a total of 90 students per
year. We also work with local high schools in the spring
semester to train their Ontario Youth Apprenticeship
Program students in level one apprenticeship.
In 2019, to help with industry demand, Conestoga has
opened a second automotive location at the Brantford
airport to expand delivery of post-secondary certificate and
diploma programs.

What unique experiences are available to students?
Our students work on modern vehicles with current
tooling thanks in part to industry donations and provincial
funding. Over the last several years we have completely
retooled our shops and purchased new vehicles to keep pace
with the ever-changing technology and industry demands.
Each year, we host an on-campus job fair. It gives postsecondary students a chance to meet and spend time with
potential employers.
Since 2014, Conestoga pioneered an annual event called
“Jill of all Trades.” This one-day event gathers more than
200 female high school students at our Cambridge campus
where they have the chance to experience many of our
trades with hands-on workshops.
At the end of each school year Conestoga holds the largest
trade awards event in the province. The event recognizes
outstanding student achievement in the motive power,
construction and industrial trades. To date, we have
awarded more than $1.9 million for skilled trades students
since the event's inception in 2010.


How are you preparing today’s students to be
tomorrow’s automotive service professionals?
We hire industry-leading professionals who know and
understand modern vehicles, the automotive trade and are
passionate about new technology.
Some of our faculty continue to work in the trade during
the summer months. We continue to upgrade our skills
regularly at workshops or online training courses.
Through industry partners, we host technician training
courses which our faculty participate in. All that
information is used in our classrooms to keep students
industry-ready and faculty current.

Why is this an exciting time to be a student
in an automotive trade school?
The biggest industry change in the last 80 years is about
to occur as manufacturers shift from internal combustion
engines to electric motors and full EVs. This is the perfect
time to be instructed by professionals who embrace where
the industry is going and have the drive to help students
get there. If history has shown us anything, major industry
changes tend to cause technician shortages. This is in a
trade that lists the average age of a journeyperson over 50.
Students who want to work will find a rewarding job in the
automotive field.
w w w. a u t o s e r v i c e w o r l d . c o m
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Onthe Road
AAPEX & SEMA Show
Nov. 2-5, 2021
Las Vegas, Nevada
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Masks couldn’t hide the excitement and relief to be back in person at the
biggest automotive aftermarket events of the year in Las Vegas. While the
event spaces were not as filled as in previous years and attendance was
noticeably thinner, both AAPEX and the SEMA Show were undoubtedly
successes. With the return of international travellers for 2022, it’s expected
that next year's shows will look and feel like years past. When not visiting
booths, attendees heard from experts though a variety of sessions that
included discussions on electric vehicles, right to repair, changing driving
patterns, coaching and industry trends. Some of the Canadians who were in
attendance gathered at The Dorsey Bar to mingle.
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BytheNumbers

Stats that put the North American
automotive aftermarket into perspective.

45 per cent

Sales of alternative power vehicles will make up almost half
of vehicle sales in the U.S. by 2035. Such vehicles only make up
5 per cent of sales in the U.S., slightly more than in Canada.

50%

Rising costs of battery metal could
mean batteries could soon make
up half the cost of an electric

Specialty Equipment Market Association (SEMA)

vehicle, compared to 25-30

per cent today.

128,419
units

$5.5 billion
Retail sales at Canadian automotive

The lowest mark for light vehicle sales in
October since 2011 for the month. That’s a
drop of 17.7 per cent compared to
the same month last year.

1.29

parts, tires and accessories stores hit
highs in the first half of 2021 not seen

DesRosiers Automotive Consultants

in recent years. In none of the past

BILLION KM

four years have sales

DesRosiers Automotive Consultants

even hit $5 billion.

All automotive repair and service shop respondents to a recent
survey said supplier delays resulted in them taking more time
to complete customer jobs. 85% said delays forced customers
to wait “a little longer” and 15% said “a lot longer.” Automotive Research

7 months

said they would wait until they re-enter the
market to buy a new vehicle due to lack of supply
caused by the global microchip shortage. The
same amount said they would wait three to six



StreetLight Data Inc.

Average daily vehicle kilometres travelled on Canadian
roads during the second quarter of this year, the most
since the COVID-19 pandemic began. More than 117.6
billion kilometres total was driven during this time.

Model year 2020 vehicles are seeing more

At least how long 40 per cent of respondents

months before they try again.

S&P Global Platts

electrical repairs than 2019 versions in the first
three years of ownership. Overall, 2020 vehicles
are projected to see a 5 per cent increase in
repair frequencies in the first three years of
ownership compared to 2019 models.
DesRosiers Automotive Consultants

Kelley Blue Book

w w w. a u t o s e r v i c e w o r l d . c o m
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GREENWOOD’S GARAGE
Editor’s note: Before Bob Greenwood passed, he prepared a three-part series, which would end up being his final columns for us.
We will run the final parts of the series over the next two issues of CARS.

Do you have a career or job culture?
By Bob Greenwood, AMAM

In today’s shop operation you must have clear policies to
develop a strong culture. A strong culture will create a ‘career’
atmosphere and retain the top talent compared to a ‘job’
culture where, in essence, the person is saying, “I am here until
something better comes along.”
My client, Kevin and Stacey Gustafson of Gustafson’s Auto
Clinic Inc. in Athabasca Alberta, developed a clear policy
manual for their team to understand how they will conduct
their business and where everyone understands where
they fit in. This operation truly has a ‘career’ culture
within their business.
Use this as a template for your shop.

Team Member Responsibilities
Our Mission
We are committed to building a
relationship with our clients to properly
maintain and manage their vehicles based
on their specific driving needs and to
meet the manufacturer’s recommended
specifications. We will provide the client
with “Service and Quality You Can Trust” and offer a one-stop
solution for all their automotive and maintenance needs. We are
committed to the ongoing education, training and development of our
technicians and management teams to remain knowledgeable about
the latest technologies.

14 N O V E M B E R / D E C E M B E R 2 0 2 1
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Our friendly, knowledgeable, and professional team will educate and
counsel the client on their specific automotive needs for the safety,
reliability, and efficiency of their vehicle.

Hours of Operation
We are open to the public Monday to Friday
from 7:30 a.m. to 5:30 p.m. Closed on
weekends and statutory holidays.
Every team member plays an active role in the
productivity and efficiency of the day-to-day
operations of the shop.



We have established a culture of trust, honesty, and integrity. We
work as a team and make decisions for the betterment of the team
together as a team. Each team member is just as valuable as the next.
Each member plays an integral role in the business operating to its
full potential. We respect one another and go above and beyond to
help each other out. we are here to see each team member succeed
and excel. We not only perform our individual roles required of each
of us, but we also help in areas that are not in our specific roles if it
means meeting goals and objectives. We all help to keep the shop
clean, sanitized and to maintain a safe working environment. We are
family-oriented, and we do not tolerate team members who focus on
‘I’ and ‘me’ but rather on ‘we’ and the team and we do not tolerate
bullying and abusive behaviours of any kind.

GAC Inc. and the possibility
of the trust of our clients.
With the onset of the
COVID pandemic,
we had to make some
heartbreaking decisions
leading to layoff and eventual terminations of members of the
team that did not embrace the culture of our business. Due to these
decisions, we saw firsthand how detrimental it was to our net income
to keep members that were not engaged.
It has made us realize that we must keep a close eye on aspects
of our business that we had preciously trusted to members.
This will mean that going forward we will maintain control
over certain aspects of the day-to-day operations of our business.
It is imperative that all team members take their roles and
responsibilities seriously and communicate and embrace the
culture that we have created.

We believe in ongoing training and development for all team
members in all aspects of the business including business
management to learn and understand the numbers of the business
and why they are important. We empower our team members by
giving them the tools and skills needed to succeed and to be able
to make the best decisions on behalf of the team and Gustafson’s
Auto Clinic Inc. We encourage your feedback and both positive and
constructive in a professional manner that will be of benefit to the
team and the company.

Financial

Pandemic – COVID
Due to the unprecedented times in which we
may find ourselves, we will make decisions
based on what is best for our team
members and the health and viability of
Gustafson’s Auto Clinic Inc. This may include
layoffs or terminations due to shortages of work.
We will strive to keep all team members working
and will base decisions on the extent of the pandemic, what the future
will bring and how we are mandated by the government to be open or
closed. This plan may change as the times change and could be out of
our control.
All personal protective equipment and sanitizing products are
encouraged to be used and are enforced. Sanitizing procedures are
the responsibility of all team members. If any team member has
come in contact with someone who has COVID-19, are showing any
symptoms of COVID such as sore throat, fever, headache, body aches,
rash, and have been out of the country in the last 14 days or have been
in contact with anyone who has been out of the country in the last
14 days, you are required to stay home for 14 days and to get tested.
You will not be allowed to return to work until you have a negative
test result. We encourage you to listen to the precautions put forth for
everyone, to stay home as much as possible, social distance and to use
a mask when you cannot safely social distance, get tested if you are
feeling well and do not come to work or go out if you are not feeling
well and wash your hands often.
Putting yourself in jeopardy jeopardizes not only your families and
the community but your team members and may mean the closure of



The owners will provide certain confidential
information that they deem to be shared with
the team as to the productivity and profitability
of the company. As with all confidential
information, this information must be kept
confidential and stay within the four walls of the
shop and are not permitted to be shared or discussed with anyone
other than a team member outside of the shop. If it is found that
the confidentiality has been breached, it is grounds for immediate
dismissal without compensation.
With the ever-changing industry and advancements in technology,
it is important to keep the team educated and up to date prior to
us seeing these advancements in our bays. It is required that team
members take responsibility and initiative on their own as well to
keep up to date on changes in the industry and technical advances.
We believe in rewarding our team members through profit-sharing
after goals have been achieved on a quarterly basis.
Profit-sharing is shared with employees per guidelines set up
as follows:
•
•
•
•

Licensed technicians service advisors are 1 full unit.
Apprentice technicians are .5 of a unit.
Admins are .5 of a unit
Owners are excluded from profit sharing

Team members must be a member of the team for one full year before
they are eligible for profit sharing. This makes sure there is team
loyalty and commitment, and that the employee is fully committed to
the productivity and profitability of the company.
Non-disclosure agreements must be signed by every employee as we
are providing and trusting you with confidential information and
numbers as to the profitability of the company.
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‘We all have to be
role models’
This year’s winner has a long-standing reputation
as the go-to place for vehicle repair and service.
But it always ensures to look after the community,
			
especially in the last year
By Adam Malik
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MASTER MECHANIC HIGH PARK has received a long list of accolades.

Just this fall, it was recognized by Now Magazine’s Readers’ Choice as Best Car Service
in Toronto. It followed that up by winning all five automotive categories in the Toronto
Star’s Readers’ Choice Awards.
And now Master Mechanic High Park has been recognized as the CARS magazine 2021
Shop of the Year.
The shop, nestled on a busy west-end Toronto intersection on Dundas Street West, just
east of bustling High Park and north of the Parkdale neighbourhood, is owned by Josie
Candito, an accountant by trade who fell in love with the automotive aftermarket.
After joining Master Mechanic’s head office in 1992, an opportunity came up for her to
own a shop in the franchise. In 1999, the doors opened and she hasn’t looked back.
“I guess I had the entrepreneurial spirit in me; to be on my own,” Candito said. “When
you're talking to customers and you're building something, I guess there was something in
me that I just loved it. And when this location came up, I just loved the area.”



From left, Darko Jakovljevic, Brandon Leal, Michael Tavares, Tenzin Wangdu,
Josie Candito, Dima Zhovnovach, Rui Silvestre, Pablo Olivera, Ian Ahunin,
Shumilin
(front)
w w wNathalie
. a u t o s Vega,
e r v i cDaniel
e w o rDa
l d . Costa,
c o m Helen
NO
V E M B Eand
R / Charlie
DECEM
B E R 2 0 2 1 17

(from left) Matt Gibbons, Milwaukee senior national account manager –
automotive/rental, Mike Tavares, Josie Candito, Rui Silvestre
and Adam Hicks, Milwaukee transportation sales specialist, GTA.
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She believes her accounting background set her up to be a
successful shop owner, despite not having any formal training as
an automotive technician.
“Having those skills [in accounting] is definitely a must,”
Candito said. “I guess one thing I understood was the numbers.”
And once she was in the business, she learned about the
rigours of being a service advisor and technician. “I have nothing
but deep respect [for those jobs].”
The Shoop of the Year Award is sponsored by Milwaukee
Tool. The team at Master Mechanic High Park was presented
with a tool prize pack valued at $2,500 by representatives from
the Milwaukee team.
Candito has two business partners: Mike Tavares and Rui
Silvestre. Both are also technicians in the shop. Silvestre was
recognized in 2017 as the CARS Technician of the Year.
“Rui is just one in a million. I've never seen anything he can't
do. He is a big part of the business,” Candito praised. “And the
support Mike gives — he's just so supportive, so calm. We just
click as a trio. The top of the leadership board is strong together
and it trickles down.”
Indeed, Candito said she does everything
she can to ensure her staff enjoys coming
to work.
“At our shop, everybody's important. We're
all equal. Nobody's better than anybody else.
We all work hard, and there's no feeling of 'I'm
superior to anybody,'” she said. “Obviously,
there are leaders. But nobody's just sitting in
the back room. We have to lead by example.
And not only in our community, but for our
employees. We all have to be role models. So those are all things
that I'm very particular about.”
Furthermore, Candito ensures they’re properly trained to
serve any client who walks through their doors.
“You have to be able to repair the car to keep the customer
happy. So if your mechanics can't repair [or] your technicians
are not repairing [vehicles] properly, well, you're going to have
comebacks. So if you're not training then you're not advancing,”
she said.


Candito works with Mark Lemay, owner of Auto Aide in
Barrie, Ontario, to ensure her techs are up to date.
“Technology is going [forward] and if you're just standing still,
if you're not investing in them, you're not going to move forward,
you're not going to be able to diagnose, you're not going to be
able to [repair] those cars,” she said. “So you always have to keep
moving forward. Not just for one year — it's always a constant.”

Community involvement
But just as she looks after her staff, Candito prioritizes looking
after the community around her.
“My personal goal is to be part of the community. I come
from a very humble family. My parents are immigrants and
seeing how they struggled, I always wanted to make sure that I
could help them and the community,” she said.
Candito works with The Redwood, a women’s shelter to
help empower women to start over again. Many of them are
in programs to get them involved in the trades. Twice it’s been
awarded $5,000 grants from the High Five For Kids Foundation,
the charitable arm of the Automotive Aftermarket Industries
Association of Canada (AIA Canada).
She also works with local non-profits like the Parkdale
Food Bank and Stone Soup Network, which shares products
and services with those in need. She works with local schools

and supports community groups like Black Lives Matter (she
donated $1,000 to the Black Health Alliance and the Parkdale
Queen West Community Health Centre). The shop matched
proceeds from the sale of orange-sprinkled donuts from a local
store and donated that money to the Indian Residential School
Survivors Society on Truth and Reconciliation Day. Candito also
works with the High Park Zoo, dog rescues, SickKids, Parkdale
Organize (which helps with legal expenses for tenants rights)
and many more. She’s even sponsored a child who needed
speech therapy.
“Any group that comes forward to us, we help. Anybody I can
help, I will,” she said.
When COVID-19 hit, she did what she could to encourage
people to shop local and support local businesses that were
struggling due to restrictions and lockdowns.
“It's so important to remember to support local. We need to
support each other as business leaders,” she said.
She doesn’t do it for the recognition or to win awards like
Shop of the Year. She does it because, as she tells her business

CONGRATULATIONS
Josie, Rui, Mike & the entire team at Master Mechanic High
Park for winning the 2021 Cars Canadian Shop of the Year.
Thank you for 21 years of incredible service, leadership,
professionalism and community support. WELL DESERVED!
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UNMATCHED
MANUVERABILITY.
HANDS-FREE
LIGHTING.

TM

The M12™ Underbody Light is the first of
its kind, revolutionizing the way Automotive
Mechanics execute underbody work.
@MILWAUKEETOOL | WWW.MILWAUKEETOOL.CA

TM

PORTABLE PRODUCTIVITY
TRADE FOCUSED
SYSTEM WIDE

partners Tavares and Silvestre, she feels it’s
the right thing to do.
“This is who I am and they know I'm
different, and this is me,” Candito said. “They
supported me 100 per cent. It was important
to me. And if you want the community to
invest in you, then you need to give back. You
need to be there for them.”

Industry involvement
She is also deeply involved in the industry.
Candito works on committees to mentor
people in the industry, survey members and
increase membership with AIA Canada.
The way she sees it, it’s important to be
a member because the aftermarket is at a
critical juncture.
“They are looking after us,” Candito said.
“They were essential to keep us an essential
service when [COVID-19] was all going
down. They're the ones advocating to keep
our data with ‘Your Car. Your Data.’ to
make sure that, in a few years, we don't
lose all the 500,000 people [who work in
this industry] if we can't get information
anymore. So this is huge.”

Standing out
The shop’s mantra is to ensure customers
leave with the right feeling after having their
vehicle serviced.
“The second you answer the phone, the
second they walk in that door, how do you
make them feel from the first impression?
Something even as basic as a phone call can
turn a customer the wrong way,” Candito
said. “For example, it's tire season right now
— we would never turn away a tire repair
this time of year, it doesn't matter how busy
or what time it is. Even if someone came in
at six o'clock, I'm not going to leave someone
stranded at that time.”
She takes the perspective of the customer.
Automotive service has long been known
as a “grudge purchase.” They’re giving their
money to their local shop instead of putting
that money towards a vacation or something
special they want to buy. So the onus is on the
shop to make sure that the customer’s money
is well spent and that they have the best
experience possible.
Her team has bought into that vision of
customer care.
“It's just the sum of a million things that


make you stand out and make people believe and trust you. You want people to
know that you're transparent, honest, fair, you're attentive to them, that they can
trust you, that they feel safe.”
Her marketing efforts are something of neighbourhood lore. Out front, the
shop’s street sign always has fun, inspirational or funny messages. Many times
have passersby walked in just to compliment the sign.
“When I started with it, I thought, 'Oh, If I cheer one person up, I think that
would be great,’” Candito said. “And then it evolved into something that went
viral so many times and has made so many people feel amazing.”

LET’S GET BACK TO
WORK TOGETHER
Wurth Canada Automotive Products
Wurth Canada is open, operational and ready to service
your needs. From our ORSY storage systems to our quality
automotive products, PPE offerings and now offering ‘Express
Visits’ from our national sales team. We’re here to help you run
your business seamlessly and effectively during these times.

LEARN MORE
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FILTRATION ANALYSIS

BETTER
PROTECTION
By Adam Malik

Drivers are more vigilant of the air in their
vehicles. Here’s what shop owners and
technicians can do respond to changes
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THE GLOBAL COVID-19 PANDEMIC has changed the way people

think about the air they breathe.
Walk into many businesses, such as a doctor’s office or the Main Street
general store, you may see an air purifier humming along. In an effort to ensure
harmful particles are kept out of the air and staff and customers are kept safe,
these machines are commonplace. You’ll also see them with a HEPA-grade
filtration system installed.
It’s all in a battle against the COVID-19 pandemic and reducing the
possibility of an outbreak happening in businesses, especially ones with a
smaller footprint.
But it’s not just businesses that are interested in ensuring air quality —
consumers are as well, especially when it comes to getting behind the wheel.
Having a high-quality cabin filter in their vehicle is top of mind for drivers,
experts say. And technicians should be ready to give them what they want.
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“COVID-19 brought an expanding overall public awareness
around health and safety, and looking at the pandemic through
a filtration lens, Bosch has noticed the demand for premium
cabin filters — specifically HEPA — steadily increase,” said Anna
Hung, senior product manager at Bosch Automotive Aftermarket.
“Customers want healthier air within their vehicles.”
There certainly has been a change in consumer demands,
according to Donald Chilton, director of product management at
Mann+Hummel.
“Cabin air filters are trending,” he said, adding that there
needs to be an understanding of how a cabin air filter can
provide optimal clean airflow through the vehicle’s cabin in
addition to helping a vehicle’s heating, ventilation and air
conditioning system.
But why HEPA? Expert organizations like the Centers for
Disease Control recommend HEPA as the minimum line of
defence in air purification to protect people from harmful toxins.
HEPA cabin air filters are already being used in areas like public
transportation, Sung noted.
“Technicians will likely continue to see a demand for highquality HEPA cabin air filters in the coming months — which is
why the Bosch Workshop line is comprised of oil, air, and cabin
filters, and is designed to offer complete filtration replacement
selections for everyday life,” she told CARS.

A leaking oil filter is an obvious one, Chilton pointed
out. “Air filters will see pleats get wavy or bent with age and
moisture. This is an easy way to tell it may be time to change
the air or cabin air filter.”
Dirt, of course, is a natural giveaway to potential issues.
“Dirty air filters restrict the vehicle’s air intake. An engine
with a severely restricted air intake will be unable to produce
the correct amount of air for combustion, resulting in a
decreased power output,” Hung said.
But not all filters are the same, she observed. “Filter design
matters when it comes to protecting consumers.”
For example, technicians can install filters that use unique
imprinting and micropores. These provide high-particle
separation and protect at a high-efficiency rate, preventing an
engine from the risk of catching on fire.
“Fortunately, most modern vehicles are now equipped with
sensors that can measure the amount of air entering the system
and adjust the fuel system accordingly,” Hung said.
But when it comes to fuel filters, those could take more time
in an inspection. They can become clogged and adversely affect
the engine’s performance.
“If the fuel flow is restricted, the engine may not run properly
and the air-fuel mixture could be theoretically impossible to
achieve due to low fuel pressure,” Hung explained.

IDLE TIMES

HIGH QUALITY

Technicians should also keep in mind the fact that their
customers’ vehicles may not be performing the same rigorous
tasks they used to. The COVID-19 pandemic saw driving levels
plunge. Though numbers have jumped back up, they’re not as
consistent as they used to be. With many companies moving to
a hybrid working environment, people won’t be heading into the
office as much either. That means fewer ticks on the odometer and
less wear and tear on vehicle components.
“While this isn’t necessarily a concern for all filters, it’s certainly
important to check your vehicle’s filters if the vehicle has been
sitting for a while,” Hung recommended. “It’s recommended that
cabin filters are changed annually or every 12,000 miles, however,
Bosch always recommends consulting the owner’s manual first.”
But reduced driving means filtration systems may be in fine
shape as they “shouldn’t be damaged or dirty,” she added.
However, that doesn’t mean passing on inspecting
customer vehicles.
“Oil filters that sit too long without lube could lead to brittle
gaskets,” Chilton warned. “Filtration media in air, oil and cabin
filters ages as well. To make sure all are in pristine working order, a
vehicle still needs regular maintenance.”
So when your customer’s vehicle rolls into the shop, perhaps
after a longer interval than usual, what should you be looking for?
“Technicians should always check a vehicle’s filter specifications to
ensure the products achieve a car’s performance requirements when
changing/installing vehicle filters. These tests confirm that proper
protections to the engines and cabin HVAC systems are in place,
protecting the health of said vehicle owner,” according to Hung.

Ensuring that the customer is driving away with a high-quality
filter is an important task for the technician. With about 30
million vehicles in operation in Canada, that means many filters
will need to be replaced. But most vehicle owners don’t even
know they have one.
“Technicians must stress the importance of using high-quality
filters,” Hung said.
“Quality matters and product quality could make the
difference in whether or not a vehicle needs service. Using
premium filters is especially important when technicians
install or change filters upon [original equipment] vehicle
specifications, ensuring a prolonged engine and vehicle life,”
she continued. “Prioritizing filter care is also crucial to
protect vehicle owners from harmful air contaminants in
the cabin.”
And if consumers are waiting longer between drain intervals,
that means basic options may not do the job.
“Longer drain intervals mean you need more protection to
go the distance. Most basic filters are not meant to last more
than 10,000 miles,” Chilton pointed out. “Consumers need
premium or high premium filters with synthetic oil or standard
with long intervals.”
Consumers may be hesitant about spending the extra dollars
on a quality filter. That’s where the technician’s expertise comes
in, he added.
“They still need regular maintenance even if they are not
driving as much. They also need to understand the benefits of
modern, high premium cabin filtration,” Chilton said.



w w w. a u t o s e r v i c e w o r l d . c o m

NOVEMBER / DECEMBER 2021

23

SCAN TOOLS

TAKING A CLOSER LOOK
AT CAR SCANNERS
By Tim Miller

A LOOK AT THE FUTURE OF SCAN TOOLS AND WHAT CHALLENGES TECHNICIANS CAN EXPECT TO FACE

T

he world of car scanners keeps changing as the technologies used in cars
get more advanced with the addition of new electrical components and
computerized functions.
There’s a need to examine how the use of vehicle scan tools has evolved and
the direction that the industry is heading. So we’ll take a look at the functionality and
application of car scanners below.
Furthermore, with a change in the industry comes certain challenges that have to
be dealt with. We’ll also take a look at those and how the industry can adapt to them.

Functionality and application
How does an expert choose which car scanner to equip their workshop with? Will it
be the generic OBD-II (OBD2) type, the aftermarket multi-line scan type or one from
the original equipment manufacturer (OEM)?
Your decision will be based on the type and range of repair and maintenance
services you offer — including the product’s affordability. Your choice needs to be
matched with the functionalities the product can provide. It would be a waste of money
to buy an expensive tool that offers a wide range of functions you won’t ever need.
It’s advisable to go for the ones that are frequently updated and are compatible
with the type (brand) of cars you service. Of course, OEM scanners give the most
advantages, especially in areas such as regular updates and re-flashing modules.
There’s a pressing need for sophisticated scan tools that can help in rendering most
repair and maintenance services, especially collision repairs. Auto technicians can
integrate more diagnostic capabilities by equipping their workshops with the latest
scanners. Techs can also decide to purchase more than one product — one making up
for the inadequacies of the other.

Car scanners in the future
What should we expect in the future for car scanners? There are plans in the works
for OBD3 (OBD-III) to be introduced. The system will make use of telemetry — the
collection of data through sensors — to incorporate more functionality such as two24 N O V E M B E R / D E C E M B E R 2 0 2 1
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way communications during remote
diagnosis. OBD2 scanners will become
less useful by the time this system is
widely implemented.
There’s also the embedded diagnostic
method which facilitates smooth
communication with electronic control
unit (ECU) networks. The system
enables guided/remote diagnostics and
predictive/preventive maintenance.
Embedded vehicle diagnostics can
be of benefit to OEMs in the sense that
there’ll be a decrease in no-troublefound (NTF) backed warranty claims as
well as expenses related to car recalls. It
will be an advantage to mechanics who
are looking to reduce service expenses
and duration, boost fix-first-visit ratios,
enhance efficiency, increase productivity
and promote customer satisfaction.
The importance of OBD2 ports in
electric cars has decreased significantly
because OBD2 diagnostic data
isn’t necessary for most repair and
maintenance work done on such
vehicles. Even some electric car makers
have permanently removed OBD ports
from their products.
OBD ports may only become useful
in the world of EVs in instances like a

Boost
Your Shop

regulatory body conducting an emissions standards test or an assessment of a client by
an insurance company.
Aftermarket scan tool manufacturers are seeking to provide full-range remote
diagnostic services. Many car makers are offering subscription-based versions of
their scanners with J2534 pass-thru device compatibility.

Profits

Challenges and how to tackle them

The advancement of modern car systems to become more computerized means that
auto technicians will find them more complex to handle in terms of diagnostics.
Let’s not forget the addition of more control modules. It will be a continuous task
for aftermarket scan tool providers to match the sophistication levels of various
diagnostic systems.
While car scanners are some of the most essential equipment that technicians
have in their workshops, they’re often not utilized to their complete potential.
Aftermarket and OEM scan tool brands need to find a way to regularly educate and
train technicians on the use of their scanners.
Take, for example, tech-service bulletins. Seamless feedback or a two-way (bidirectional) communication channel should also be made available to repairers.
Technicians can also form a network where knowledge is shared, such as the
iATN (International Automotive Technicians Network).
The intuitiveness of scan tool interfaces needs to be enhanced for auto technicians
to understand them better and to go through each scanning process with ease. What
about the standardization of user experience so that the diagnostic protocol can be
the same regardless of the vehicle the scanner is connected to? This will make things
far less complicated for the expert.
Tools can be connected to the internet for faults to be researched, and compatible
mobile or PC apps related to vehicle diagnosis should be developed. Crowd-sourced
diagnostics and analyses of repair orders should be made available with the aid of
proprietary CANs (controller area networks). There can be as many as multi-millions
of reports in an ever-growing database.
The use of conventional diagnostic tools by technicians means that scans need to
be conducted while being physically present with the vehicle. This makes repair and
maintenance periods longer, work expenses higher and customer satisfaction lower.
However, the use of remote diagnostic tools will pave the way for an easier, faster,
better, more robust and convenient service delivery by the technician.
Security breaches are also a problem that industry stakeholders are concerned
about. The utilization of cloud-based car scanners will help protect analytic onboard
systems from hackers.

Get this
complete Shop
Management
Software
• User friendly invoicing
• Full accounting module
• Free updates & support
• Customer Retention Module (CRM)
• Much, much more!

Final thoughts
There could be a time when most cars will have remote diagnostic systems that are
supported by cloud-based technology. Carmakers will try to offer all the necessary
scanning functionality with such setups. Vehicle owners will only need to subscribe to
the remote diagnostic services of manufacturers to get unlimited access to OBDs. Such
could be the case instead of buying aftermarket car scanners.
The presence of display screens in each vehicle will make the system more useful
and effective. Auto technicians and tech providers will have to move with the trend as
quickly as they can adapt.
Tim Miller is an auto mechanic and the editor-in-chief at obdadvisor.com
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How has COVID-19 impacted online
shopping for vehicle parts & fluids?
Find out in AIA’s upcoming report.
Sign up to receive updates!
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HANDS-FREE UNDERBODY LIGHT

OIL FOR FORD VEHICLES

Milwaukee Tool has expanded
its lighting solutions for
technicians with the new
M12 Underbody
Light. It provides
users with a strong
magnetic base and dual rotation points,
delivering directional lighting, hands-free work
and maneuverability. The light is ideal for
lighting efficiency and versatility in one desired
location. The light provides 1,200 lumens for
complete coverage in the shop or on the job site.
It features dual joints that swivel 300-degrees
horizontally and up to 180-degrees vertically.
It provides users with multiple orientations
and pivot points to direct light in numerous
locations. With a magnetic base, technicians
can mount the light on magnetic surfaces for
hands-free lighting and adaptability to a range
of different workplaces. The arm of the light
doubles as a 12-inch magnetic storage tray to
prevent lost or misplaced items. It has three
power modes. On low, the light can provide up
to 15 hours of output; up to five hours on high.

Liqui Moly has released the Top Tec 6600 to meet new requirements from Ford (WSS M2C 952A1). The oil specification is primarily required for the 1.5-litre Duratorq TDCI engine. But it can
also be used for other vehicles. The oil is officially approved by Mercedes (MB 229.71), Jaguar
and Land Rover (STJLR.03.5006) and Opel (OV0401547) and is recommended for General
Motors (GM dexos D). In addition, it complies with ACEA C5 and API SP. It is suitable for both
gasoline and diesel engines. The product was developed based off the Top Tec 6600, which is
approved by BMW. After adapting the formulation, the Ford specification could now be covered.
www.liqui-moly.com

www.milwaukeetool.ca

EV WRENCHES AND
SCREWDRIVERS

Cementex has
expanded its line
of double-insulated
torque wrenches
and screwdrivers
for the electric
vehicles industry. The
expanded product
line allows the user to select the proper tool for
the job. The tools have a proprietary two-layer
insulation, which offers the greatest possible
personal safety for environments in and
around energized equipment. These premiumquality tools are rated for applications to 1000
VAC and 1500 VDC and meet or exceed
the requirements of OSHA, NFPA 70E and
CSA Z462. The double-insulated torque
wrenches feature a low-friction torque control
mechanism that produces accurate readings
in either direction, as well as two calibration
adjustments (major and fine) permitting
easy and precise torque settings. The doubleinsulated torque screwdrivers feature an antibacklash design for repeatability and a precision
micrometer scale calibrated in inch pounds, in
increments of 1 inch-lb.

REPAIR INFORMATION DONE RIGHT
Go straight to the fix with all the related repair data in
one quick lookup:
•

Real-world tests & tips

•

Streamlined estimating

•

Complete OEM information

•

Interactive wiring diagrams

•

ADAS quick reference

•

Specifications & maintenance

•

SureTrack diagnostic tools

•

Guided component tests

There’s only one repair information resource that does it all.
That’s ProDemand.
For more information:
Call us: 800-470-5936
Visit us: www.mitchell1.com
Or find your local Mitchell 1
sales rep: www.mitchellrep.com
© 2021 Mitchell Repair Information Company, LLC. All Rights Reserved.
Mitchell1™ is a registered trademark used herein under license.

www.cementexusa.com
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BAYWATCH

VALVE COVER SAVER

ProMaxx Tool has launched its new Valve Cover Saver (VCS) Repair
Kit for certain Ford engines. Technicians faced with broken ignition
coil hold-down bolts on Ford 3.5L EcoBoost and 5.0L Coyote engines
can quickly and easily rescue the valve cover without costly replacement
of the cover. The VCS kit delivers value by saving independent shops time
and money, the company said in an announcement. The VCS system attaches
directly to the plastic valve cover. Special machine-grade tooling allows technicians to drill dead
center on broken or corroded ignition coil bolts. This allows them to bring the cover back to a
better-than-factory-new condition. VCS is available in three versions: ProKit, ProKit Plus, and
ProView, which includes a flexible, scoping digital camera. The camera connects wirelessly to a
user’s smartphone. The camera can also be used in additional scenarios where visuals are vitally
important including exhaust manifold procedures and EGR repairs.
www.promaxxtool.com

DISC BRAKE PADS

An expansion by Continental of its line of ATE Disc Brake
Pads now means its products cover 95 per cent of all
European vehicles. The company announced the expansion
brings the current line count to 293 part numbers that can
deliver applications for servicing over 104 million vehicles
on the road in the U.S. and Canada. Key applications for
both semi-metallic and ceramic formulations include popular models from Alfa Romeo,
Audi, BMW, Jaguar, Land Rover, Mercedes-Benz, MINI, Porsche, Range Rover, Renault,
Saab, smart, Volkswagen, and Volvo.
www.ate-na.com

UNDERHOOD BATTERY CHARGER

Clore Automotive has updated its 1.5 Amp 12-volt underhood battery
charger/maintainer, from Solar. It combines fully automatic operation,
a permanent mount design and the ability to properly maintain
the different batteries found in almost any car, truck, SUV, ATV,
motorcycle or personal watercraft application. Model No. 1002 utilizes
advanced microprocessor-controlled logic to deliver a fully automatic, precisely controlled
charging routine to optimally charge and maintain each battery serviced. It can properly
charge virtually any lead acid battery type, including conventional, AGM, gel cell, spiral
wound, deep cycle and marine batteries. The charger incorporates numerous features to make
charging safer for the operator and the vehicle/battery being charged, including over-voltage
protection, reverse polarity protection and battery fault detection. It includes three output
options: clamps, rings or 12V male adapter. It also includes battery mounting hardware and a
sealed case design, enabling it to be permanently installed in a vehicle for easy recharging.
www.cloreautomotive.com

TIMING KITS

Schaeffler announced the expansion of its lineup of
automotive engine timing kits and components for
customers in the United States and Canada with new INA
Timing Chain Kits. The automotive aftermarket division of
global automotive and industrial supplier’s engine timing
product portfolio now covers more than 95 per cent of all American, Asian and European
vehicles currently on the road in Canada and the United States. The company said it’s one of
the most complete coverages of any supplier in the industry.
www.schaeffler.us

OIL COOLER LEAK
REPAIR

CRP Automotive has
developed a new service
kit designed to perform a
complete oil cooler leak
repair on popular MercedesBenz models that feature a
OM642 engine. The Rein
Automotive Oil Cooler
Replacement Kit features upgraded materials and all the necessary
components needed to perform the service, ensuring a fast and
simple repair. Coverage for the kit cover more than 275,000
vehicles in operation in the United States and Canada. The kit was
created to address the issue of an unsuitable oil cooler seal material
that was found in the OE application. This material would leak over
time, leading to various stages of oil leaks deep within the engine
and further problems like fault codes, oil stains, and insufficient oil
levels. The kit also contains a Nissens oil cooler plus OE fit, form,
and function gaskets, seals, and exhaust bolts. Two model-specific
exhaust manifold to turbocharger gaskets and Air Intake Duct to
Turbocharger seals are also included.
www.crpautomotive.com
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TOUGH GLOVES
OVER 185 STYLES IN STOCK

WIPERS

A new line of Anco wipers has been
introduced by Trico Products. The Anco
Fleet blades have been created specifically
for worksite vehicles. The company also
announced the introduction of Anco
Factory Spec Rear, Winter and Extreme
Weather blades. The new specialty blades are
engineered to deliver top-notch performance
in all driving conditions. The Fleet blades
have been created for light-to-medium-sized worksite vehicles
at commercial job sites and other environments that require the
removal of harsh debris from windshields. The Extreme Weather
blade offers a step up from the classic style. The Winter blade is
made for typical winter driving and features a rugged, protective
rubber boot to prevent snow and ice buildup. The Factory Spec
Rear blades are original-equipment replacement wiper blades
designed to fit each vehicle’s specific wiper arm type.
www.ancowipers.com
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YPA SPOTLIGHT

Jen Fox
Young Professionals in the Aftermarket (YPA) is an organization with a mission to act as the voice
and the resource for the young professionals in the automotive industry. To further its mandate of
ensuring the future growth and prosperity of the industry, the YPA is pleased to introduce it’s YPA
Spotlight Series where current members share their experiences, insights and industry outlooks.

Name: Jen Fox
Company: Auto Electric Service Ltd.
Title: Corporate Development & Marketing Manager
Number of years in the aftermarket: 7.5

Did you know you wanted to work in the automotive aftermarket?

Can I say yes and no? I grew up with a lot of exposure to the automotive
aftermarket as my father and grandfather were both major shareholders and
eventually president of Auto Electric Service Ltd. Growing up, we were always
told just because they worked there and had the roles they did, did not mean
that my brother or I would. So it was never really a consideration to begin
with. However, things have come full circle and, now as a shareholder myself,
there is nowhere I would rather be. It is such a dynamic and intricate industry
with so much change, challenge and potential. There is never a dull moment.

Have you had an industry mentor? If so, who and why

I think I have been fortunate to have many industry mentors at many different
levels. I was able to grow up watching my grandfather and my father in the
business and industry and see the paths they took, and what worked for them
and what maybe didn’t work so well. I also currently have an amazing group
of people who I work very closely with who have spent their entire careers in
the aftermarket and so willingly share their knowledge and leadership with
me. Further away, I kind of secretly online stalked Mary Barra who was the
first female CEO of an auto manufacturer when she became chair and CEO of
General Motors.

What does your participation in the YPA mean to you?
What would like to see us as a committee achieve in years to come?

The YPA has been a fantastic opportunity for me to not only build
relationships and increase my knowledge in our industry but also help shape
the future of the industry through things like Student Aftermarket Day and
other educational development initiatives.

How long have you been part of the YPA (formerly known as the YES Committee)?
This is my first year on the committee and it has been a fantastic experience.

What advice would you give someone either starting in the industry
or looking to transition into the industry?

I would say just go for it. The industry is so diverse and has so many different
opportunities no matter who you are, what you are good at and what you
want to do, there is more opportunity in the automotive industry then you
can even imagine.
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Service... on demand!
The latest information on the automotive aftermarket.
In one website.

www.AutoServiceWorld.com
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