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HELLO AGAIN

SERVICE NOTES

It feels so good to be back.
Some of you may recognize my face or remember my name. I was the editor of 

CARS’s sister publication Jobber News from 2017 to mid-2019. While I specifically 
covered the jobber and distribution side of the automotive aftermarket, I did dabble 
in some work for CARS. 
Whether it was contributing content to the magazine, editing the publication or 

writing shop- and technician-related stories for our online portal, autoserviceworld.
com, I was able to get a basic level of familiarity with what was on your mind back then.

So the CARS world isn’t unfamiliar to me. However, it’s not something I have all 
that much experience in covering. And it’s also been a couple of years since I’ve been 
involved in the aftermarket. I’m refamiliarizing myself with what’s been happening.

I kept in touch a bit while I was away. I went off to cover the insurance industry, 
covering the trade for a publication that, at the time, shared the same parent as CARS 
and Jobber News. Naturally, there’s crossover between automotive and insurance (hello 
collision industry!) and many of the questions we’re facing in the aftermarket are the 
same that insurance professionals are wondering about themselves. 

For example, autonomous vehicles, electric vehicles, advanced driver-assistance 
systems (ADAS) and vehicle safety overall. The insurance industry is just as interested 
in when automated and electric vehicles will be hitting our roads. An unsafe 
vehicle creates unnecessary claims for them, so working with reputable aftermarket 
professionals is top priority. Meanwhile, ADAS technology has made vehicle repair 
more complicated and more costly.

But let’s focus on the aftermarket. Here’s what I’d like to put a call out for: Any ideas 
you have, and story topics you think are worth covering and any knowledge you’d like 
to share, please don’t hesitate to reach out to me. There are a lot of issues 
you’re facing. There are no shortages of challenges. And there’s a lot of 
learned experience out there. 

I want the pages of this magazine and the virtual ones of our website 
to be a place to find the latest information you need to be successful 
going forward. Let this space (again, virtual and physical) be a place 
where shop owners, technicians and everyone involved in the industry 
can share ideas, talk about challenges they’re facing in adapting to 
changes in the industry and anything else that may be on your mind.

I hope you enjoy this issue and all those that follow. Again, reach 
out to me at any time. 

Adam Malik
Managing Editor, CARS

Let me know what you think.  
You can reach me at  

adam@turnkey.media

After some time away, I’m excited to be back in the aftermarket
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LETTERS What’s on your mind?
We want to hear from you about anything you read in 

CARS magazine. Send your email to adam@turnkey.media

RE: ONTARIO NOT ENFORCING  
RULES ON TECHS: REPORT
The OCOT inspector’s roles changed when the MOL 
took over. The “education” did not work. I agree with 
Lou [Trottier, quoted in the story] with the fact the 
enforcement was not carried through is a serious issue.. 
Auto shops in Ontario know this and as a result there 
have been many related violations. Why has the MOL 
been so slow to implement enforcement? The credibility 
of our trades has been compromised. It will take much 
longer to crawl out from under this now. I am surprised a 
non-government third party agency was not considered to 
run this program.
Bob Ward 
Owner, St. Thomas Auto Guys

We paid every three years to renew our licences. The 
price reflected what we got in return, a piece of paper 
stating that we had met certain requirements! OCOT 
came along, jacked the fees from $60 every three years 
to $120/year and gave us a similar piece of paper. It was 
nothing more than a cash cow for a bunch of Liberal 
insiders and created a whole new bureaucracy that in 
point of fact did nothing for techs. It has actually led in 
part to the existing shortage of experienced techs in the 
field as I and a number of others chose to retire rather 
than pay the ransom.
Dan Nowell 
Retired technician

[Doug] Ford has dropped our dues back to what it was 
before. We got no service or representation for them back 
then. The Liberals didn’t help me or anyone else I knew 
but it cost twice as much. I look at my dues as payback  
for a great education and financial assistance while going 
to college.
Scott Faris 
Reader

RE: B.C. IS BRINGING BACK 
MANDATORY TRADES CERTIFICATION
What's the difference here in N.B.? We reject a vehicle, 
the client can take it home [and] fix it themselves and 
they are not in the trades. And we have to reinspect for 
free and then put our name and our license number on 
that sticker. So tell me what is the difference?
J.P. Belliveau 
Owner, J.P.’s Garage

I totally agree with J.P.! Here in Ontario, we are 
considered registered for restricted trades when licensed 
as automotive service or truck coach technician. This only 
means that we have to abide by the rules and the general 
public can do whatever they want. Brake, steering and 
suspension as well as other safety related parts should 
not be sold to anyone without proper training and 
certification to install.
Ian Carney 
Reader

RE: CANADA SET TO BAN SALE OF 
FUEL-POWERED CARS & TRUCKS  
BY 2035
There will have to marked improvements in cold weather 
condition performance for EVs to be able to replace 
petrol. And has anyone else noticed their electrical bills 
getting absurdly high already? What’s going to happen 
when we plug in our electron guzzler?
Terry Hunziker 
Reader

A gentleman I work with commutes from Niagara Falls 
to Oakville in a hybrid Ford C-Max, he claims that his 
monthly hydro bill only went up $30/month! I’m not sure 
how much fuel he purchases on top of that but for that 
same commute I am buying aprox. $100 to $120/ week in 
gas so I became very interested in hearing this.
Mark Stevens 
Reader
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NEWS

MAHLE'S PLAN TO HELP SHOPS AS EVS GROW

AS VEHICLES SHIFT from conventional 
engines to more technologically advanced 
powertrains, Mahle has pledged to assist 
service and repair ships through the transition.

Olaf Henning, corporate executive vice 
president and general manager of aftermarket 
at Mahle, specifically noted how his company 
would support shops as vehicles move away 
from internal combustion engines.

“The market is changing, and this process 
has accelerated even further in the exceptional 
circumstances of 2020,” Henning said during 
a late July press conference in Germany. “The 
automobile manufacturers are moving ahead 
with the switch to alternative drive systems.”

He further outlined the future for the parts 
manufacturer and how Mahle’s focus has 
changed going forward. It is researching and 
developing products for electric motor, fuel 
cell, and non-fossil-fuel-operated combustion 
engines. The fruits of its labour will be solutions 
for the automotive aftermarket, he said.

“With our transformation to sustainable 
mobility, we can show independent 
workshops how to safeguard their 
maintenance business in the future,” 
Henning observed.

Because Mahle works with original 
equipment manufacturers, the company can 
anticipate what market and technological 
trends are on the horizon. 

“And we’re transforming the challenges 
faced by independent workshops into 
opportunities and new areas of business 
relating to diagnostics, calibration, thermal 
management and fluid management,” 
Henning added. 

This doesn’t mean Mahle is leaving 
the traditional products behind. “Classic 
products,” as Henning put it, such as engine 
components and filters, are still being made 
and supplied to shops. 

“Here, too, the change is evident—if we 
look at our filtration business, for example, 
Mahle Aftermarket now has 200 cabin filters 
for electric vehicles, 80 oil and fuel filters for 
hybrid vehicles, and 70 air filters for vehicles 

with fuel cell or hybrid drives.”
To remain a strong partner 

with shops, the company has 
identified four areas of strategy 
for its aftermarket business unit: 
Digitalization; Fair competition and 
new areas of business for independent 
workshops; Expansion of its workshop 
equipment services; Expansion of its 
thermal management business.

Still, the shift to electric mobility 
poses challenges to an industry where 
it has overwhelmingly serviced a single 
type of vehicle. “They need to develop 
expertise in repairing electric cars and 
must not fall behind contract workshops 
in this respect,” Henning said.

He added that the company ensures 
that independent shops have access to 
vehicle data, functions and resources. 
“We’re constantly investing in solutions 
that will guarantee this access continues 
without discrimination in the future. For 
this reason, we’re involved in the Caruso 
project, among other initiatives, in which 
cross-manufacturer vehicle data is made 
available to workshops.”

Caruso is a neutral and open data 
and service marketplace where data 
suppliers can offer both telematic and 
complementary data to the automotive 
aftermarket. The more suppliers that  
are in the marketplace, the more  
diverse the possibilities.

Front End Accessory Drive Kit
The Complete Solution

So everything in the auxiliary 
drive runs just as it should.
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TECH CERTIFICATION 
IGNORED IN ONTARIO
ONTARIO TRADESPEOPLE, including 
automotive technicians, do not appear 
to have been under the scrutiny of the 
provincial government for the last  
three years.

There has been no apparent 
enforcement of the province’s compulsory 
certification of licensed trades since 
Doug Ford became premier and his 
Conservative party went into power in 
June 2018. Since then, there has been no 
oversight of whether or not those working 
in licensed trades have the certifications to 
actually do so.

The Ontario College of Trades 
website shows that the last Notices of 
Contravention was posted June 28, 2018. 
The last Provincial Offences Act conviction 
was in July 2018. 

The Ontario College of Trades was 
created in 2009. Part of its mandate is to 
enforce skilled trades certification rules. 
The Ford government passed legislation 
in 2018 to begin the shutdown of the 
college. Ford claimed the college was 
creating a red tape burden for businesses. 

The school still exists, however. It has 
a notice on its website that it “is winding 
down as the government takes action 
to modernize the skilled trades and 
apprenticeship system.”

Apart from technicians, trades like 
plumbers, electricians, crane operators 
and hairstylists fall under the province’s 
list of groups that require certification. 

The fee for certification was initially set 
at $120 but dropped to $60 in 2019. 

UNIFIED STANCE ON 
SCAN TOOLS
THE EQUIPMENT AND TOOL 
INSTITUTE (ETI), Automotive 
Aftermarket Suppliers Association 
(AASA), and Auto Care Association 
issued a position paper last week stating 
that all three are unified in their stance 
that OEM and multi-brand tools should 
be available to shops and that they 

should be free to choose the tool they 
feel will work best.

It came in response to recent industry 
commentary that automotive repair and 
service shops should only use original 
equipment manufacturing scan tools. 

“ETI members have been licensing 
and incorporating OEM diagnostic data, 
service information, and repair procedures 
into the development of millions of 
aftermarket scan tools used by both 
professional mechanical and collision 
repair customers for more than two 
decades,” the paper stated. 

It goes on to note that diagnostic 
tool companies are regularly bringing 
new products to market as the needs of 
the repair industry grows and changes. 
Furthermore, having access to multi-brand 
scan tools, it explained, makes economical 
sense for repairers.

The memo ends by saying the three 
groups “believe that shops will be best 
served to have both OEM and multi-
brand tool accessibility, enabling shops 
to choose the most appropriate solution 
for each repair.”

MORE ASE TESTING 
OPTIONS FOR 
CANADIANS
CANADIAN TECHNICIANS are getting 
more options for ASE certification testing.

The National Institute for Automotive 
Excellence (ASE) recently acquired 
Vancouver-based Paragon Testing 
Enterprises by Prometric to open the door 
for more opportunities.

Prometric, which has a satellite office 
in Toronto, has expanded its footprint 
in Canada with two more corporate 
locations added to the existing 13 that 
Prometric has been operating in Canada, 
ASE said in an announcement.

The Paragon acquisition creates an 
opportunity for ASE to partner with 
over 50 additional Paragon partner-sites 
including schools, learning centers and 
other testing facilities, helping Prometric 
expand in provinces like Northwest 
Territories, Yukon and Saskatchewan.



NEW ENTRANT IN THE CANADIAN 
FICTION CATEGORY

Are you aware that 
Mister Transmission has
a proven track record 
helping independent 
transmission shop owners 
transition into retirement?

Are the challenges of
business ownership 
wearing you down?

Have you thought about
selling your business?

Have you wondered 
what your business is 
worth?
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OWNER

WE WANT TO HEAR 
FROM YOU!

Are you thinking about 
stepping back from 
business ownership?

THE NAME MOMENTUM USA might 
be unfamiliar to the Canadian automotive 
aftermarket, but they’ve been part of it 
for more than two decades. And thanks 
to expansion initiatives, they’ll soon be a 
well-known name around these parts.

Founded in 1945, Momentum USA 
is a privately-held fourth-generation 
manufacturer and distributor that serves 
the independent jobber, co-manufacturing, 
fleet and installer markets. 

While the company has a 
manufacturing and distribution facility in 
Cambridge, Ont., it supplied its friction 
products to many large multi-national companies for more than 20 years. After 
indirectly supporting the Canadian aftermarket, Momentum USA is now opening up 
to offer services directly to Canadian warehouse distributors, jobbers and installers.

“Recently, we’ve expanded our vertical integration model to service the traditional 
Canadian aftermarket,” said David Gonzales, Momentum USA’s senior vice president 
of sales and marketing. “Due to global supply challenges, our North American 
footprint has proved vital to keeping supply at an optimum.”

It’s through its vertical integration model that allows the company to control 
distribution through its family of products and appeal to all segments of the 
automotive aftermarket. 

Even though freight issues, significant spikes in raw material prices and other 
logistical issues have bogged down overseas manufacturing, Momentum USA, 
through its New World Friction brand, has not faced these complications with the 
same severity. 

“New World Friction will continue to remain an uninterrupted manufacturing 
service and supply source no matter the recent global tariff, pandemic, or other 
unanticipated global crises,” Gonzales said.

The brake manufacturing segment of the company operates out of its 150,000 sq-ft. 
facility in Cambridge. Here, it manufactures private label passenger car, light, medium 
and heavy-duty truck brake pads for several major auto parts retailers and distributors 
in North America. 

“While some companies claim they make all or some of their brake products, we 
manufacture 100% of the brake pads that we sell — from the smallest name plates up 
to air disc brakes which serve all segments of the Canadian and export aftermarket,” 
Gonzales said. “Our brake pads use 100% copper free materials which meet and 
exceed year 2025 ‘green’ regulation requirements. This is supported by the copper free 
leaf logo on our packaging.”

In all, the company manufactures four core products: Brake pads, cabin air 
filtration, PPE masks and exhaust. While brake pads are handled here in Canada, 
exhaust products are manufactured on a 15-acre site in Hopkinsville, Kentucky. 
AutoPartsSoruce in Richmond, Virginia, manufactures and distributes cabin air filter 
and PPE products in a 130,000 sq-ft. facility. 

The company is led by CEO John Amalfe. Anil Sharma is director of 
manufacturing — friction.
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SECOND CALGARY LOCATION FOR LORDCO
LORDCO AUTO PARTS has added a 
new location in Alberta’s biggest city.

The automotive aftermarket parts 
distributor continued its Alberta 
expansion with a second Calgary 
location. That’s now three stores in 
the Wildrose province since — two in 
Calgary and one in Edmonton.

The new store will be stocked with 
automotive essentials like oils, filters, car 
care supplies, and tools from Milwaukee, 
GearWrench, and JET Tools. It will also 
offer paint mixing and matching service. 

NEWS

IN MEMORIAM: JOHN MASLACK, 95
THE AUTOMOTIVE AFTERMARKET has lost a titan of the 
industry. John Maslack, founder of Maslack Supply, died Aug. 12 
at the age of 95.

John grew Maslack from a three-person operation in a  
500-sq-ft. building to a 13-location staple of the northern 
Ontario community. 

“He just was very vibrant, very involved in the community, 
very involved with the customers,” said Pino Vocaturo, the 
company’s general manager.

It was his entrepreneurial spirit, dedication to the aftermarket 
industry and involvement in the community that earned John 
the 1994-95 Jobber News Jobber of the Year Award. He was 
further recognized in In 2017 with the Distinguished Service 
Award from the Automotive Industries Association of Canada. 

He has been praised for pioneering the Sudbury Memorial 
Hospital Foundation and serving on the Sudbury Memorial 
Hospital Board of Governors. He was also recognized in his 
community – he was given the Sudbury’s Sports Celebrity Hall of 
Fame award recognition of his support of local youth sports teams. 
He has also received the Rotary distinction of the Paul Harris 
Fellow Recognition and the 2012 Bell Business Excellence Award.

“He always donated to the communities,” Vocaturo told 
CARS. “So if we had a business in the Soo (Sault Ste. Marie, 
Ontario), he got involved in the Soo. If he had business in North 
Bay, he made sure he looked after the North Bay community.”

Positivity was also a highlight of John. Vocaturo recalled a 
favourite saying of John’s: “The sun will go up, the sun will go 
down. Just stay positive.”

It rubbed off on those around him. “So when you went to the 
customers, you just had that same behaviour: 'Don't worry, we 
can fix it,’” Vocaturo said. “That's why he was so well respected. 

He made time for people. It didn't matter what level of income 
you were at, he made time for everybody. He just treated 
everybody the same.”

Along those lines, he didn’t want his staff to say no to 
customers. Vocaturo remembered John always telling him to take 
the word “no” out of his mind.

“He would say 'Pino, get the word 'no' out of your vocabulary 
and you'll do very well. Find a way. They put people on the 
moon. We can fix problems,’” Vocaturo said. 

From John’s point of view, if a customer hears you say you 
don’t know how to handle their problem, then you’re not 
someone they want to do business with. 

“It's always, ‘Take the problems and turn them into positives,’" 
Vocaturo said. “That's what he taught a lot of his staff members 
and that's why we have long-lasting staff. His door was always 
open. He wasn't an arrogant man, that 'I'm the boss' [attitude]. 
He traveled with the sales guys. He worked on the counter, He 
walked through the warehouse. He shook hands with the staff. 
He just made them a part of his family.”

From left, John Maslack, founder of Maslack Supply, and Pino Vocaturo, 
general manager.

The store also carries a wide range of 
body shop equipment and products.

"Lordco Auto Parts is committed 
to serving the automotive community 
in Alberta," James Ward, general 
manager at Lordco Auto Parts said in 
an announcement. "Our newest store 
provides customers in Calgary with 
another convenient location to shop for 
aftermarket auto parts, truck accessories, 
RV and boating supplies, and camping 
essentials, all with the help and expertise 
of our dedicated staff."

The new store also has a dedicated 
truck centre, which caters to all types 
of customers, from daily commuters to 
off-roaders, he added. 

“The truck centre is a one-stop-shop 
where vehicle owners can browse and 
compare the latest and best running 
boards, cargo carriers, trailer hitches, 
fender flares, and even rooftop tents,” 
he said. “If store visitors need more 
information or have a question, they 
can get on the spot help from our 
knowledgeable store representatives.”
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BytheNumbers Stats that put the North American 
automotive aftermarket into perspective.

2035
When Canada will ban the 

sale of new fuel-burning cars 
and light trucks as it attempts 

to reach net-zero emissions 
across the country by 2050.

Federal Government of Canada 

69,000
The number of Chevrolet 

Bolts being recalled again 
by General Motors to repair 

two “rare manufacturing 
defects” it found in the 

same battery cell.

General Motors

Grand View Research

How much over forecast the global 

e-commerce automotive aftermarket is 

expected to grow by 2028. That would 

put the total size at US$143.9 billion.

14.6%

7.1%
Expects growth of aftermarket revenue 

making up for some of the revenues 

that were eroded in the previous year. In 

2020, aftermarket replacement revenue 

from parts and accessories sales dipped 

by 8.8%.

Frost & Sullivan, “Global Aftermarket Outlook, 2021”

That’s how much more men drive than women, according to 
telematics data. Men also spend 14% more time behind the wheel. 
Those under 24 years old drive the most out of any age group.

Smart Driving Labs

$706,250

The total dollar amount of scholarships 

handed out by the University of the 

Aftermarket Foundation for the 2021 

school year. A total of 427 scholarships 

were awarded.

University of the Aftermarket Foundation

How long Ernst Prost has been with global 

automotive chemicals specialist Liqui Moly. 

He announced his retirement and will exit 

the company in February 2022. Liqui Moly3 years
June 2018 was the last time a Notice of Contravention was 

posted to the Ontario College of Trades website. July 2018 

was the last Provincial Offences Act conviction. The college 

has seemingly not enforced certification rules of licenced 

trades, including technicians. Ontario College of Trades

$47.89 billion
In U.S. dollars, the total amount of retail specialty-equipment sales 
in the United States in 2020. That’s up 3.7% from 2019. That number 
is expected to continue to rise. 2021 SEMA Market Report

$338 million
The amount Dorman Products, Inc. is paying to  
acquire Dayton Parts, which offers a complete line  
of undercarriage and other related products for commercial 
vehicles in the U.S. and Canada. Dorman Products



Wurth Canada is celebrating 50 
years, and it is planning to be a 
bigger part of the automotive 
technician and shop owner’s job 

going forward. 
The German-based company’s original head 

office in Canada opened in Montreal in November 
1971, and has since relocated to Guelph, Ontario. 
What started as an automotive parts company 
has flourished to supply the metal, cargo and 
construction industries.

But automotive remains a primary focus for 
Wurth Canada. In recent years, it has increased 
offerings to automotive repair and service shops 
to enhance their business operations. It also plans 
to boost those services even further.

Wurth started as a boots-on-the-ground 
company. In Canada, its 450-member sales team 
goes from shop to shop to ensure all needs are 
being met. 

“Wurth in Canada has historically been a 
direct sales-driven organization,” explains Ali 
Moghaddam, Wurth Canada’s CEO. “That has 
been a huge strength of the company — I would 
say a differentiator. The face-to-face interaction is 
a competitive advantage for us.” 

There is much more Wurth Canada is doing to 
help ensure their clients’ long-term success and 
viability, thanks to new tools, software and a soon-
to-open store to serve their needs.

This is all driven by a recent desire to boost 
their growth. With aggressive targets, Wurth is 
working to find new ways to help technicians 
and shop owners. Moghaddam was installed as 
CEO. His primary focus was to enhance what 
they could do to help their customers be more 
successful. Because if they’re more successful,  
so is Wurth.

“Wurth Canada is moving into new sales 
channels,” Moghaddam says, noting greater online 
options in addition to increased over-the-phone 
service. “This isn’t moving away from face-to-face 
but complementing it with new channels where 
the customer can do more business with us.”

New store
Wurth may be known to the automotive 
aftermarket, but as one that may not offer the 
lowest prices. Wurth believes in the importance of 
offering high-quality products, with many being 
German engineered. Many hand tools come with a 
lifetime warranty directly from Germany.

To help make it easier for its professional 
customers to get their hands on high-quality 
tools and supplies, Wurth is opening up its first 
retail store in Canada.

Set to open in September 2021 in Vaughn, 
Ontario, the full-service store is just the 
beginning. One more is in the works for 
Mississauga, Ontario, with a third to open in 
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Montreal in the near future. In fact, by the end of 2025, 
the aim is to have 40 locations across the country.

These stores, which cater to the professional and 
business community, will offer a unique experience: A 
fully automated store. Those with a Wurth account will 
have access to the store 24 hours a day, seven days a 
week. If a technician is at the shop outside of normal 
business hours and they realize they’re in need of 
something right away, they can log into their Wurth app, 
get a QR code, scan it at the door, get what they need 
and check themselves out.

That’s what today’s shoppers — professional or 
consumer — are gravitating towards, and Wurth is a 
leader in this shift.

“The needs of customers are changing. Society is 
changing. Younger generations are coming into the 
business and they grew up with the internet. They grew 
up with social media. So they behave totally differently,” 
Moghaddam says.

Still, the old-school technician can get the face-to-face 
service from Wurth’s sales team if that is their preference. 
Meanwhile, the tech-savvy technicians can do their 
business online. Wurth offers the best of both worlds.

“We need to evolve and change the way we do 
business relative to the needs and the evolution of our 
customers,” Moghaddam says. “And this is what Wurth 
Canada is doing constantly — actively listening to our 
customers' needs. And those needs constantly change.”

End-to-end solutions
As part of keeping up with changing news, Wurth has 
implemented a number of new strategies over the last 
few years. Take the company’s online shopping portal, 
which has been around for four years. By analyzing what 
technicians and shop owners need, Wurth is better able to 
make its products more widely accessible and available.

Wurth helps manage the business. Rather than just 
sell you items and see you next time, it’s working with 
shops to ensure they’re managing their people and 
products correctly.

Wurth is now offering e-procurement solutions. Its 
program SIS-X simply keeps track of a shop’s inventory 
all while seeing tools or items they need for jobs taking 
place in the shop. The shop can be seen in real-time to 
see what they need to order to ensure proper stock and 
reduce potential downtime. 

“We can integrate customers and their whole 
procurement system into our business so they don't 
have to worry about missing products, they don't have 
to waste time with finding products, on sourcing things, 
pricing things, or have buyers who are dedicated to 
these tasks,” Moghaddam says. 

“So that helps them save time and money, and they 
can redeploy their resources to what matters to them — 
their business.”



HIGH
SPEED

RATCHETS

HIGH
SPEED

RATCHETS

SEE IT IN ACTION! 

SCAN HERE

MILWAUKEE® HIGH SPEED RATCHETS
ARE THE MOST COMPACT IN THEIR 
CLASS, GIVING YOU ACCESS 
WHERE OTHERS CAN’T FIT.

ATCHETS

Available in 1/4" and 3/8" 

@MILWAUKEETOOL WWW.MILWAUKEETOOL.CA

Fastest cordless ratchet
Most compact head size
Greatest durability



      w w w. a u t o s e r v i c e w o r l d . c o m        J U LY   /  A U G U S T  2 0 2 1   17

HIGH
SPEED

RATCHETS

HIGH
SPEED

RATCHETS

SEE IT IN ACTION! 

SCAN HERE

MILWAUKEE® HIGH SPEED RATCHETS
ARE THE MOST COMPACT IN THEIR 
CLASS, GIVING YOU ACCESS 
WHERE OTHERS CAN’T FIT.

ATCHETS

Available in 1/4" and 3/8" 

@MILWAUKEETOOL WWW.MILWAUKEETOOL.CA

Fastest cordless ratchet
Most compact head size
Greatest durability

On theRoad

With 60 people in attendance, representing 17 Mister Transmission 
stores, Mister Transmission (International) hosted its 1st Annual 
Classic Car Show & Shine Event and BBQ at its Store Support Centre 
in Richmond Hill, Ontario. On display were 25 classic cars owned by 
Mister Transmission franchisees and staff on display. While checking 
out cars, attendees enjoyed a BBQ with ice cream for dessert. 

Mister Transmission 1st Annual  
Classic Car Show & Shine Event
Aug. 7, 2021
Richmond Hill, Ont.
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Locking the door

Volvo is the latest, and likely not the last, to announce its vehicles will run on a proprietary operating system.  
                               What this means for the future of vehicle data access for the aftermarket

By Adam Malik 

Locking the door
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olvo Cars announced a move in late June that, whether done intentionally 
or not, will make it harder for independent automotive service 
professionals to service its future vehicle offerings.

The automaker said that it is taking software development in-house. 
Its next generation of pure electric models will run on its own operating 
system called VolvoCars.OS. Volvo said the move would allow for faster 
and more flexible development. It also said the move was necessary 
as a vehicle’s appeal will be increasingly defined by software-driven 
functions and features, instead of the more traditional automotive 
attributes.

Volvo noted that its operating system “will act as an umbrella system 
for electric Volvo cars.” It will incorporate the automaker’s “various 
operating systems across the car and the cloud, creating one coherent 
software OS environment.”

Android Automotive OS, QNX, AUTOSAR and Linux would act as 
underlying operating systems, the company added.

The move to have its own operating system appears to be part of a 
strategy to draw in more data about those driving its vehicles. Volvo will 
be able to access in-car features like vehicle sensor data, user interfaces 
and cloud-based features such as fleet data — all subject to the consent of 
the customer — thanks to a variety of application programming interfaces 
(APIs). The data will allow Volvo developers to create new applications 
and services for its cars, the company said.

“By developing software in-house we can boost development speeds 
and improve your Volvo faster than we can today,” said Henrik Green, 
chief technology officer, when announcing the initiative. “Just like on your 
smartphone or computer, new software and features can be rolled out 
swiftly through over-the-air updates, making your Volvo better and even 
more enjoyable over time.”

Aftermarket concerns
What Volvo is doing isn’t new. They’re one of a few automakers going in-
house to develop their own software. Tesla is already doing this; General 
Motors announced in January that it would do the same, pointed out J.F. 
Champagne, president of the Automotive Industries Association of Canada.

And it’s the use of APIs that catches his eye the most from Volvo’s 
announcement.

“That has been the crux of our representations on 'Your car. Your data.' 
and the continuous access to vehicle information for the aftermarket,” he 
told CARS, referring to the Your Car. Your Data. Your Choice. campaign. 

AIA Canada has teamed up with the U.S.-based Auto Care Association 
to promote the campaign to raise awareness and garner industry and 
public support around the importance maintaining consumer choice in 
how vehicles are serviced and repaired.
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As vehicles become more connected, the aftermarket faces the threat of being 
locked out of accessing vehicle data necessary to repair these newer vehicles. While 
the campaign is a North American initiative, the global aftermarket industry as a 

whole has been fighting for standards that 
allow technicians access to data so they can 
repair such vehicles.

Champagne specifically pointed to the 
API portion of Volvo’s announcement. “What 
extended vehicle API is, essentially, and has 
been promoted by OEMs is: The vehicle is 
going to communicate to our own servers; 
we are going to harvest, control and get all 
of the information from the vehicle. And 
then through API, we'll choose and pick 
what information we're going to serve out 
to [whoever we] would like to, at whatever 
price point we want to and for whatever 
applications we feel we'd like to.”

And from his perspective, that’s an  
anti-competitive position because it’s not an 
open system.

“It does not use standardized ways 
of accessing information,” he said in an 
interview. “We go as far as saying that it 
doesn't provide for the most cyber secure 
solution either. A proprietary system, by 
design, typically is not going to be as robust 
as an open standard using a standardized 
type of system, where the whole community 
could then get together to address these issues 
as they arise.”

What the aftermarket has been pushing  
for is SVI — secure vehicle interface.  
It’s a standardized way to share and  
protect information. 

“And what that means is a need for direct 
access to the onboard telematics gateway 
to access the information for our purpose, 
obviously, to perform diagnostics and do 
repairs,” Champagne said.

The connected future
These days, more and more everyday items 
are being connected to the internet — the 
internet of things, as it’s referred to. From 
refrigerators to washing machines to garage 
doors, many household items are now 
connecting to the internet and accessible by 
smartphones. Vehicles are just the latest to 
join the roster. 

“Our vehicles are going to be increasingly 
connected,” Champagne observed. “We're 
saying within two years that it's pretty much 
100% of all new cars sold in Canada that  
are going to be connected to the internet at  
all times.”

It’s this amount of connectivity that’s 
driving automakers to increase their ability 

A proprietary system, by design, typically is not going to be as robust 
as an open standard using a standardized type of system, where the 
whole community could then get together to address these issues 
as they arise.”
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to fully control and know exactly what’s 
happening with their vehicles once it’s bought 
from the dealership. 

“It's not like they know what's going on with 
their vehicle only when it pulls up into their 
service bays,” Champagne said. “At any single 
time [thanks to connectivity], they know 
what's going on with these vehicles. They could 
remotely shut down the vehicle [for example].”

This is not to say that these are bad 
technologies. Quite the opposite, Champagne 
noted. “Those are great technologies. It will 
improve service cycles, it could improve 
preventive diagnostic, it saves lives — it has 
great benefits for consumers and society.”

However, it needs to be used in the right 
way and with the right intentions. And that’s 
where the aftermarket has concerns. 

“When technology can be used for anti-
competitive goals, they're not going to come 
straight out and tell you that,” Champagne 
said. “But monetization of data is central.”

From the automakers’ perspective, they 
made their money selling hardware — the 
physical vehicle. But now, they’re realizing 
there’s more to be made on the services and 
the software on which the vehicles are built. 

“That's really where we get into the 
crossfire from a collision repair and 
mechanical repair and maintenance of 
vehicles,” Champagne said. 

Indeed, Volvo noted that its move allows 
it “to gradually separate hardware from 
software. This means the company can 
introduce more frequent hardware cycles, 
so that new Volvo models can be equipped 
with the latest available hardware,” its 
announcement said.

“These moves are not specifically intended 
of eliminating repair activity, but it's to 
fully control the lifecycle of the vehicles,” 
Champagne said.

Nevertheless, that control would end up 
hurting the aftermarket. By controlling the 
data, the monetization of the data sits with 
the original equipment industry.

If a customer needs to go to the Tesla 
or Volvo dealership because that company 
controls its data — and therefore can’t visit 
their local repair shop — they would be 
stuck paying whatever the dealer demands 
to have their vehicle fixed. So, Champagne, 
said, instead of a repair bill of a few hundred 
dollars, they may end up paying a few 
thousand instead due to lack of choice.

If or when then that happens, “I think will people start to wake up to this 
problem,” Champagne said. 

That’s why the Your Car. Your Data. Your Choice. campaign is critical  
for the aftermarket. Without a regular set of standards to share data, not 
only will the aftermarket suffer, so too will customers. So it’s his hope that an 
agreement can be reached or legislative rules can be put in place before there’s 
any damage. 

“There are no standards right now mandated by regulations that will force 
the automaker to build similar standardized access for connected cars — there 
simply isn't,” he said. 
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The modern automotive repair and service shop has a lot more going for it when it 
comes to productivity and safety.

Manufacturers have been developing new tools and equipment with those 
two factors firmly at the front of their minds in recent years. When it comes to 

researching and developing what automotive technicians need in their workspace, two 
questions are always part of the equation: How can this help technicians do their jobs 
more efficiently; and how can this make it a safer work environment?

“Techs and shop owners should also look to safety guidelines and buy tools and 
equipment from reputable manufacturers that hold their products to a high standard,” 
recommended Justin Fisette, senior product specialist at Bosch. “Sticking to a consistent 
process, especially when lifting vehicles, can also enhance safety.”

For Milwaukee Tool, it decided in 2007 to move its cordless tools to a completely 
lithium-ion based battery platforms. It offers 12- and 18-volt battery platform options 
that work with more than 300 different cordless tool solutions combined. In going with 
a battery-based system, techs can not only free up space in the workshop, but also work 
more flexibly thanks to not being tied down to a hose or cord.

“We feel that being able to get rid of the compressor and the hose, it's right away 
going to eliminate those tripping hazards,” said Matt Gibbons, Barrie, Ontario-based 
senior national account manager of automotive and rental at Milwaukee Tool. 

Not to mention the fact that not having to haul around a compressor or drag a long 
hose behind them creates less hassle. 

“There's going to be less maintenance required [compared to the] routine 
maintenance on pneumatic tools and compressors,” Gibbons added.

Pneumatic tools are becoming antiquated technology, he observed. “There's been lots 
of advancements in cordless technology, not only on the battery side of things, but with 
the innovation that we're bringing to the tools themselves as well.”

Indeed, some may be skeptical when it 
comes to getting the same power out of a 
cordless tool compared to one that plugs 
into an electrical outlet or compressor. 
Gibbons told CARS that they’ve taken 
those fears into account and developed 
tool solutions to put those concerns out of 
the techs’ minds. 

“We spend time on the job sites, we 
spend time in the shops understanding 
the applications being performed and 
the tools that our end-users are using 
everyday. We try to understand the types 
of frustrations that they're encountering 
with their traditional tools,” he said. 
“Then we'll bring an innovation to market 
that we'll put in their hands and educate 
them on so that they can quickly see that 
the innovation that we're bringing to the 
table is going to allow them to do the 
same work, if not be more productive, 
with all the added benefits of a cordless 
tool — no cords, no compressors, no 
hoses, no generators.”

These days, it’s easy to do a side-by-
side comparison on a pneumatic tool 
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compared to a cordless one and see that they’re either equivalent 
or the battery-operated one performs better.

“We can show them that they can do the same work with as 
much power, as much speed [and] the runtime they're looking 
for, without the hassle of that pneumatic compressor or hose,” 
Gibbons said in an interview.

“We get the tools in the techs’ hands and they put them 
head-to-head versus their pneumatic counterpart, and it's 
pretty quick that they understand the advantages to using 
cordless over pneumatic.”

Innovation has also been taking place at Rotary Lifts, 
where they have responded to the new types of vehicle features 
technicians are seeing in their bays.

Whether it’s low-profile run-flat tires or plastic clad wheels 
that are showing up on more and more vehicles, changing tires 
isn’t quite the straightforward job of years past. There are a lot 
more opportunities to damage a wheel these days, explained 
Kevin Jones, wheel service product manager at Rotary. 

“Mounting and demounting on the low profiles or the run-
flats is just about having a machine that will clamp the wheel 
without damaging it, and then remove the tire and install the 
new tire without damaging the bead,” he said. 

Many shops have old swing arm-type of changers that you’d 
see in any old tire shop. A tech who’s been around a while can 
probably use that machine to change just about any tire, Jones 
told CARS. “But with the turnover in shops today, there's not 
always an experienced guy there to handle it.”

Which makes having the right tools all that more important 
in a shop. Solutions available include centre-clamping and 
leverless mounting and demounting heads so no metal touches 
the wheel or tire during removal. 

For clad wheels, the centre-clamping tire changer will often 
need an adapter as you can’t clamp the centre of the wheel since 
it’s plastic. Putting pressure on the centre can break the plastic. 

These clad wheels have picked up in popularity over the last 
decade or so. Jones reported that both Ford and Chrysler use 
them plenty on their vehicles and Chevy has some as well. As 
these wheels becoming more common, technicians will need the 
right tools to get the job done effectively.

Shops are also facing challenges in new technologies that are 
being introduced in today’s vehicles. Take the use of R-1234yf in 
air conditioning systems. 

“YF service requires a completely different machine than 
legacy 134a machines, and the service process can be 40-

50 minutes, based on SAE standards,” explained Fisette. 
“Additionally, YF machines do not include oil injection, meaning 
shops will need a separate syringe type oil injector to properly 
lubricate systems.”

Furthermore, a leak detector is needed during YF service. 
That means shops might have to upgrade their current 
refrigerant leak detectors, he added. 

Then there are challenges from electric vehicles that are 
heavier because of the batteries. Shops may need higher-capacity 
equipment, Fisette noted. “They may also need larger powertrain 
lifts to remove and replace, or diagnose and repair, EV batteries.”

Safety
No matter what the tool, safety is always a consideration 
when developing the latest solution for techs.

“Manufacturers of tools and equipment must ensure 
they’re looking to the latest safety standards, and testing 
their products accordingly,” Bosch’s Fisette urged. “Offering 
safety guidelines, like how to use pullers safely or pinch-
point warnings on powertrain lifts, can reinforce safety to 
technicians during service.”

It’s also imperative for shop owners to make sure 
technicians have access to and are using the right tools  
for the job.

“When a vehicle manufacturer comes out with a new 
design, such as Ford’s heavy-duty track bar ball joint, or 
Honda’s control arm bushings, existing tools may not be the 
best solution,” Fisette told CARS. “So we look at our current 
tools, try to complete the job, then experiment with how we 
can do the job better and faster.”

When looking at the cordless power tools, taking a 
compressor out of the equation allows for more workspace 
in the shop. But it also reduces health hazards. A white paper 
from Milwaukee notes the myth of “noise equals power.” By 
eliminating the compressor, applications can be performed 
much quieter. That reduces excessive noise and the risk 
of potential hearing damage for technicians, Milwaukee’s 
Gibbons said. 

Furthermore, removing hoses from running around the 
shop floor eliminates tripping hazards. It also allows techs to 
move freely and not have to accommodate a hose.

“Getting into tighter spaces [when having] to work around 
a car, or [when] out in the field, being able to not have to 
fire up a generator or compressor to do work … is a major 
advantage for these users,” he said.

When it comes to tire changes, Rotary’s three top tire 
changers now come with a standard wheel lift. 

“As tire assemblies get heavier and heavier, this lift enables 
the operator to put the tire on the tire changer without 
having to use his back,” Rotary’s Jones said. “That decreases 
the chance of back injuries for the tire guys.” 

Techs and shop owners should also look to safety 
guidelines and buy tools and equipment from 
reputable manufacturers that hold their products  
to a high standard.”
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to customer service, dedication to excellence, training, and improving the image of our industry.

Do you know a business that has innovated within the last year?
Programs that deliver exceptional results  |  Marketing efforts that set it apart from the crowd  

New computer systems that increase productivity  |  Facility upgrades that enhance the image of the industry  
Business milestones that celebrate longevity and success

SPONSORED BY

WINNER WILL RECEIVE
• Milwaukee Tool prize valued at $1,000
• Visit from a Milwaukee Tool representative (restrictions permitting)
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As vehicle technology has evolved so too have the scan tools we use to 
diagnose vehicles. 

Once upon a time, we needed to physically change software in the 
tool when we changed vehicles. There were different inserts for different 

manufacturers. We even had different diagnostic cables for each manufacturer. 
Then the tools got smarter and were able to store all the software in the tool. With 

the introduction of OBD-II, we only needed one 16-pin connector for all makes — no 
more swapping software and changing cables from one vehicle to the next. 

Then we started to see a shift away from hardware- to software- based scan tools: 
Load the software onto a laptop, plug it into the vehicle using the universal 16-pin 
connector and away you go. We now had a larger screen to view data. 

But not everyone liked using a laptop or a tablet. Some preferred to use the 
handheld version of the tool. Screens on handheld tools got bigger. We also had the 
capability to display info on an external monitor. 

Other changes to aftermarket scan tools included expanded coverage. Scan tool 
manufacturers started to add more features. Many aftermarket scan tools now offer 
near factory-level functionality. And some tools even offer functions that aren’t found 
in factory scan tool software. 

But even the best scan tool can’t do everything. Many independent shops will have 
multiple tools. Tool A may have a feature that Tool B doesn’t. But Tool B might have a 
feature that the other doesn’t. Between the two, or more of them, they cover most of 
what is needed to get the job done. And, sometimes, the only tool that will do the job 
is the factory scan tool. It may not be often, but it does happen. 

Just like aftermarket tools, factory scan tools have evolved. Many vehicle 
manufacturers offer subscription-based versions of their scan tools that are 
compatible with J2534 pass-through devices. You can use the same universal J2534 

device used to reprogram modules to 
also access factory level scan tools in 
independent shops. 

Many of them are available with 
short term subscriptions. If you already 
have a compatible J2534 pass-through, 
the cost is very reasonable. 

Factory scan tools continue to evolve. 
Some vehicle manufacturers have shifted 
from downloadable software to cloud-
based, which requires an active internet 
connection as well as a subscription for 
the scan tool to function. 

For example, the wiTECH 2.0 
scan tool used by FCA (Fiat Chrysler 
Automobiles) requires an active internet 
connection as well as a current wiTECH 
2.0 subscription for the tool to work. 
You will also need an interface device, 
either a microPod II, the factory VCI 
(vehicle communication interface) or 
an approved J2534 device. This system 
was adopted for security reasons, so you 
need to set up an account and password 
for authentication to access the software. 
Because the scan tool can only be 

TECH FEATURE

The changing face
By Allan Haberman

As technology becomes more cloud-based, picking the right scan tool matters

of scan tools
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accessed via a live internet connection, vehicle road tests will 
require a mobile device with internet access. 

With the addition of infotainment systems as well as 
internet access to vehicles, it’s critical to isolate vehicle onboard 
networks from outside sources. The use of cloud-based scan 
tools is one way to reduce the risk of unauthorized access to 
critical onboard systems. This is one more tool we need to 
add to our ever-growing inventory. As securing on-vehicle 
data becomes a growing concern, all manufacturers are 
implementing changes to systems that could be used to access 
vehicle networks.

Furthermore, as manufacturers add more and more 
electronic features to their vehicles, new networks also need 
to be added to accommodate the increased data traffic. These 
networks need to be faster than the current CAN network. 
Faster networks may also require new VCIs to accommodate 
the higher data transfer rates. 

Yet another new tool we need to add: Starting with the 2021 
model year, FCA will be introducing a new network topology 
— Atlantis High architecture — on limited models. Atlantis 
High architecture incorporates two new protocols: CAN-FD 
and Ethernet (DoIP, diagnostics over internet protocol). These 
changes necessitate the introduction of a new VCI, the MDP 
(Mopar Diagnostic Pod) to replace the microPod II which is 
not compatible with the new higher speed networks. 

The new MDP does support all vehicles currently supported 
by the microPod II as well as Atlantis High architecture 
vehicles. The microPod II will continue to be supported by 
wiTECH 2.0 and wiADVISOR and is compatible with vehicles 
not equipped with Atlantis High electrical architecture. Initial 
rollout of the MDP to North American dealers is fourth 
quarter of 2020. 

Other vehicle manufacturers have also introduced 

new scan tool software. Ford still has the IDS (Integrated 
Diagnostic System) but also has added FJDS (Ford J2534 
Diagnostic Software) as well as FDRS (Ford Diagnostic and 
Repair System).

FJDS, as its name implies, is for use with J2534 compatible 
VCI, including Fords. VCM2 or VCMM provides module 
reprogramming software for 1996 to select 2018 vehicles as 
well as complete dealer level diagnostic software for all 2018 to 
present Ford and Lincoln vehicles. 

FDRS is Ford's next generation cloud based diagnostic 
software and provides complete dealership level diagnostic 

coverage for some 2018 and later 
vehicles. The FDRS software license 
is shared with IDS or FJDS. Access to 
FDRS is included with either IDS or 
FJDS software licenses and is J2534 
compatible.

Toyota has also had a subscription 
based J2534 version of their 
Techstream scan tool software 
available for some time.   

Nissan has a J2534 compatible 
version of their Consult III available for 
download with a subscription. Honda 
has a J2534 version of their i-HDS 
software available with a subscription.

For more information on these and other manufacturers 
factory scan tools visit the website www.oemrepairinfo.ca or 
NASTF SDRM (www.nastfsecurityregistry.org) for links to 
vehicle manufacturers’ websites.

Perhaps one day we will see vehicle-based scan tools similar 
to the old diagnostic systems on some vehicles where you used 
the climate control panel to access data and codes. As displays 
and touch screens become more common, perhaps a diagnostic 
tool will be integrated into these devices. Instead of purchasing 
a scan tool, we may simply purchase a subscription giving us 
access to the onboard vehicle diagnostic system. 

The aftermarket scan tool will be around for a long time but 
as technology evolves there will be more cloud-based systems. 
Tool manufacturers will need to adapt to this new technology. 

In this trade, we have chosen “change is the only constant.” 
But one thing is sure: It will never be boring. 

Allan Haberman
A technical trainer and owner of ACA Training Systems in Winnipeg, MB. 
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The service end of our industry has, and is, changing so fast. This is not 
necessarily a bad thing; in fact, it has elevated our sector to confirm what an 
incredible profession it now is.

Where business owners must modify their thinking lies with “how” they 
express themselves and conduct their daily affairs. What this means is that the more 
progressive business owners are now making more conscious and deliberate choices to 
communicate clearer than ever before. 

In the old days of the aftermarket, the owner produced a “to do” list. This was, in 
essence, an order to the employees on what must be done and by when. In the new 
aftermarket, the owner has now changed into a CEO-type. Clearly communicating 
and explaining where we are going, why we are going there, what it means to each 

person in the company and the way we 
will develop what we are to be are the 
main parts of the job. 

They are now recalibrating how they 
expect their team to act. The key aspect 
now is maintaining morale and helping 
people handle uncertainty. Many people 
are concerned about their future under 
the cloud of COVID-19 and how the 
reverberations will play out for them. 

These newly developed shop CEOs 
are meeting with their team daily and 
truly connecting more than ever before. 
They are talking about developing a more 
cohesive workforce in which all of us are 
in this together and must and will help 
each other. 

This means fully expressing 
themselves to show greater vulnerability 
and empathy in making decisions in 
accordance with company — and their 
own — values. It means fully explaining 
that we are being hired by the client to 
ensure their vehicle is safe, reliable and 
efficient based on how they use their 
vehicle and what they expect from it. 

This is a point the team needs to 
clearly understand. The days of upselling 
are over. Today, we consult with the client 
as to what is in their best interest. With 
every visit, we now fully manage their 
vehicle on their behalf. 

This all comes down to authenticity 
by the CEO. Bring forward who you 
are as a person. Exhibit calm and 
bounded optimism for our sector of the 
aftermarket and our specific business. 

In addition, taking on a CEO role 
means the shop owner must understand 
each employee’s concern. They need to 
care for their staff. They need to think 
of their team members as extraordinary 
people. They’re not only part of the 
company, but they each play a role in 
their community. 

The CEO also educates the team 
members on key numbers, formulas and 
mathematical guidelines the company 
needs to obtain to produce the right 
bottom-line profit to deliver professional 
wages to all. At the same time, they need 
to serve a happy and loyal client. When 

What’s your tone from the top? Today’s shop has 
undergone significant change the last year or so. That 
means it’s time for you to start making changes as well

By Bob Greenwood, AMAM

WHAT TODAY’S SHOP 
OWNER NEEDS TO BE

GREENWOOD’S GARAGE
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Over 500,000 vehicle parts and products in inventory, all ready
for delivery: that’s over 500,000 good reasons to make us your
number one partner.  napacanada.com

“You need it, we’ve got it”.
That’s NAPA know-how

Over 500,000 vehicle parts and products in inventory, all ready
for delivery: that’s over 500,000 good reasons to make us your
number one partner.  napacanada.com

“You need it, we’ve got it”.
That’s NAPA know-how

Bob Greenwood, AMAM
An Accredited Master Automotive Manager (AMAM) who offers  
personal business coaching and ongoing management training for 
aftermarket shops, focusing on building net income. He can be  
reached at 1-800-267-5497 or greenwood@aaec.ca.

the team understands this, it brings daily purpose, satisfaction 
and pride to them. 

All this put together does not mean everyone is best friends. 
It means mutual respect with the intent the team member will 
enjoy a great career in this company — rather than just have a 
job. It truly gives purpose to everyone’s life. 

Now the real question must come into play: Are you up for this? 
It all starts with the owner. No company can move forward 

or change until the top makes the first change. Your tone and 
actions from the top are an example for your team. 

Take a hard look at how you conduct your daily affairs  
with your team. 
• How do you approach them? 
• How do you talk with them — or do you talk at them? 
• Do you clearly explain everything to the point where they 

fully understand? Or do they just nod their heads? 
• How do you dress? Do you look professional in a company-

designed uniform? Or are you stuck on the old aftermarket 
black, dark brown, navy blue or dark grey? 

• How do you act? It is not anymore just what you say or how 

you look. Are you showing your team you  
are changing to be a better you? Do they notice how  
you are evolving into a stronger leader who is on a 
defined purpose to take this shop to the highest  
level possible? 
This year and next will continue to be a time of 

challenge. But we also must realize that challenges also 
open the doors to new opportunities. It is our job as CEOs/
business owners to discover the new opportunities in the 
aftermarket and how they can fit into our business to allow 
our business to excel to where it has never been before.

It can be done. So let’s get focused to be the master where 
we take hold and start making things happen as never 
thought possible even five years ago. 
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BAYWATCH

www.theinductor.com
877-688-9633

Mini-Ductor® Venom® HP

LUG NUTS GRAPHICS GEARS

Tag us in your photos 
#InductionInnovations

Available through your local tool distributor.

The Mini-Ductor Venom HP is the highest 
powered Mini-Ductor handheld 
induction heater available from a 
120v/15 amp line and 1800 watts of 
power. Allowing users to heat metal 
components faster than ever before! 
Manufactured with genuine OEM parts.

> Carry Case
> 7/8” Pre-Formed Coil

> 23” U-Form Coil 
> 41” Bearing Buddy Coil 

INCLUDES:

Customer engagement
Technology solutions provider 
Bolt On Technology and shop 
management software company 
Tekmetric are teaming up. The 
partnership means Bolt On’s digital 
vehicle inspections, text payment 
and customer engagement tools can 
be brought to shops already using 
TekMetric’s shop management 
platform. Shop owners can also 
benefit from Bolt On’s cloud-based 
NextGear product, which allows 
for self-scheduling, workflow 
management and reporting on 
web-enabled mobile devices. Shops already using Tekmetric can take advantage of 
these capabilities with no long-term contract, no additional hardware, and no steep 
learning curve.  Specific NextGear capabilities available within the Tekmetric platform 
include: Customizable and unlimited DVIs; two-way text messaging with customers; 
advance appointment scheduling; pit stop appointment scheduler; mobile payment 
and financing options; and review manager. NextGear is available to Tekmetric users 
for a monthly fee of $199. There’s no annual subscription or long-term commitment; 
shops simply pay as they go.

EV suspension, steering
Mevotech has 
released first-
to-market 
complete front 
end coverage for 
the Tesla Model 
S. The Toronto-
based company 
announced that 
replacement 
steering and 
suspension parts are now available for the electric 
vehicle. The new parts feature an anti-corrosion 
coating for longer part service life, come with 
fastening hardware included in the box for 
reduced installation time  and offer exact original 
equipment performance, the company said in 
an announcement. Technicians can choose from 
Supreme ball joints, control arms, stabilizer bar 
links, inner and outer tie rod ends for the over 
250,000 2012 and newer Tesla Model S vehicles 
in the United States and Canada. Mevotech’s 
Supreme Chassis and Control Arm extended 
service life replacement components are also 
available for plug-in hybrid vehicles, hybrid electric 
vehicles and battery electric vehicles made by 
Chrysler, Ford, GM, Honda/Acura, Hyundai/Kia, 
Mitsubishi, Nissan/Infiniti, Subaru, Toyota/Lexus, 
Audi, BMW, and Volkswagen.
www.mevotech.com

First half release
Bosch released 
455 automotive 
aftermarket 
parts in 
H1 2021. The 
announcement was 
led by a full range product portfolio 
of 385 relays, fuses and switches was announced. 
These products cover a wide range of domestic, 
European and Asian applications with multiple 
functions, voltage and amperage options. In 
braking parts, 38 new products were released, 
including the Bosch Police Pursuit brake pads 
and Bosch Blue Disc Brake Pads. Five original 
equipment ignition coils were released, along with 
six eXchange alternators. One new Bosch EVO 
Spark Plug was released, as well as one rotating 
machine. Another 17 new oxygen sensors were 
announced, along with two specialty wipers.  The 
announced releases cover 24 million vehicles in 
North America.
www.BoschAutoParts.com



Disc brake pad
Advics has added 47 more SKUs to its ultra-premium disc brake 
pad line, enhancing coverage for domestic vehicles. The new 
additions cover sedans to light pickup trucks, the company — 
part of the Aisin Group — said in an announcement. They cover 
the Chrysler, Ford and General Motors brands and boost Advics coverage by 69 million vehicles 
in operation. Each new item comes with a hardware kit, providing all accessories a technician 
needs to install the brake pads on a vehicle. All of Advics’ aftermarket products are sold through 
Aisin World Corp. of America, located in Torrance, Calif. All new SKUs from the product line 
expansion are currently in stock at the at warehouses in Torrance and Nashville, Tenn.
www.advicsaftermarket.com  

Crimper
Dayco has launched a crimper program for customers in North 
America that stock hydraulic components. The company’s new 
hydraulic crimper program helps simplify the process of securing 
or upgrading to a new crimper by providing a significant discount 
on three of the most popular crimper models offered, Dayco said in a news 
release. This special incentive program went into effect July 1 with a specific 
minimum purchase of any combination of Dayco hydraulic hoses and couplings. 
The latest edition is designed to introduce all industrial customers to the benefits of 
using a premium Dayco crimper. Each crimper has a different capacity and the minimum one-
time buy will vary depending on model and specific crimping needs. The hydraulic crimpers are 
customizable. They come with a choice of optional die sets and storage box. All crimpers are fully 
adjustable with the use of a micrometer.
www.dayco.com

Wheel hub assembly
Mevotech had added wheel hub assemblies to its TTX product 
line. Technicians can now choose engineered steering suspension 
and wheel end replacement components for complete repair 
solutions when the new offerings are combined with he TTX chassis and 
control arm program. According to its product flyer, rolling elements and 
raceways are precision designed and matched for optimum performance under high-heat and 
high-loading conditions. Multi-tiered defence against contaminant intrusion is provided by an 
advanced quantum sealing system. And harmful road grime and corrosion is guarded against 
through Repel-TEK heavy-duty coating, which protects all surfaces and fastening hardware.
www.mevotech.com

Tire Changer
Rotary has designed a new tire changer. The R1200 Leverless Pro tire 
changer has new features and is designed with automated intuitive controls 
to help technicians reduce repair time, boost their accuracy, and change 
high-performance tires and rims more easily and without causing damage. 
Features of the tire changer include a quick-locking and adjustable center 
post that offers three different height options to work from, giving operators 
added flexibility. Technicians can easily select the height that works best for 
each tire, helping to increase productivity and improve efficiencies as well as 
reduce the chance of injuries. The tire changer can handle wheel diameters 

from 10-30 inches, tire widths of up to 19 inches, (depending on wheel offset) and a maximum 
tire diameter of 47 inches. It also comes equipped with variable speed control, which allows the 
operator to determine the rate of speed at which the tire spins. Having slower spin speed options 
allows for more control and helps avoid damage to specialty rims and tires. 
rotarylift.com
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Wheel speed sensors
ATE Wheel Speed Sensors has expanded with 27 
new part numbers. The new sensors, which provide 
coverage for popular Asian and European makes, 
are genuine OE parts and are manufactured by 
Continental. The latest parts cover BMW, Honda, 
Jaguar, Land Rover, Mercedes-Benz, Toyota, and 
Volvo vehicles. With the additional new part numbers, the ATE OEM Wheel Speed Sensor 
line now features 205 sensors and delivers coverage for over 72.8 million VIO across the 
United States and Canada. Designed to provide detection of rotational direction for hill start 
assist and park assist systems, the sensors also provide wheel speed inputs to ABS, TCS, and 
ESC control systems. The sensors are made in the same ISO certified facilities as the sensors 
supplied to OEMs.
www.ate-na.com

Hub assemblies and repair kits
The BCA product line was expanded with 14 new SKUs 
added to the list at the end of July. The new parts expand 
the coverage of BCA’s product line by adding new wheel 
hub assemblies and wheel hub repair kits. These new 
products provide coverage for popular, late-model, import and domestic applications. NTN, 
BCA’s parent company, noted that the new releases were added because it is projecting new 
demand for model years through 2020.
www.bcabearings.com

ADAS calibration
John Bean is showing how performing advanced driver 
assistance system (ADAS) calibration with its Tru-Point 
system can help increase productivity and drive more 
business to their shops in a new video. Tru-Point lets shops 
validate if vehicles meet OEM alignment specifications as 
well as proper target placement procedures. Real-time and 
visual target placement instructions streamline the ADAS 

calibration process from start to finish and accurate, easy-to-read reporting clearly identifies 
vehicle service needs. The new video, entitled “Tru-Point ADAS Calibration System,” can be found 
on the MyTru-Point.com dedicated website, as well as on the John Bean YouTube channel.
www.mytru-point.com

Work pants
Milwaukee Tool has expanded its lineup of workwear by 
introducing Heavy Duty Flex Work Pants. It provides comfort 
and mobility for long days and tough conditions without 
sacrificing durability. It is designed with Freeflex Mobility. 
The broken in fabric allows for free movement with the user, 
preventing stiffness and discomfort. It offers a unique crotch 
gusset to provide maximum range of motion and built-in stretch 
for unrestricted mobility on the jobsite. The work pants are up 
to three times more durable against comparable work pants. It is 
and made with triple stitch seams at common failure points. Front pockets have a fold back 
design increase tear resistance and prevent holes. Pockets with dedicated durable clip-on 
locations provide storage. It is designed with a straight, regular fit and are available in two 
colours and 18 sizes.
www.milwaukeetool.ca

Get this
complete Shop
Management

Software
• User friendly invoicing 

• Full accounting module  

•  Free updates & support

• Customer Retention Module (CRM) 

• Much, much more!
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FREE  
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Boost
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E-catalogue
Mahle Aftermarket’s new 
e-catalogue is designed to offer 
access to the company’s global 
portfolio of parts. Customers can 
search and inquire about Mahle 
parts in any region of the world. 
In what it described as an easy-to-
navigate online platform, visitors 
can explore relevant products 

available from Mahle based on vehicle manufacturer, model, and 
type. The aftermarket products are also segmented by specialty 
area for enhanced functionality. The portal also includes a 
“smart” search engine to find the best solution based on vehicle 
application. The e-catalogue is catered to aftermarket users, 
distributors and technicians. It’s customized to locate Mahle 
solutions based on vehicle brand and application, including 
passenger car, commercial vehicle, light commercial vehicle and 
power sports. Products are also categorized into seven key areas: 
air conditioning, chemical products, driver cab/body structure, 
electrics, specials tools, standard parts/consumables, and  
workshop equipment.
www.mahle-aftermarket.com
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Brad IrvingYPA SPOTLIGHT
Young Professionals in the Aftermarket (YPA) is an organization with a mission to act as the 
voice and the resource for the young professionals in the automotive industry. To further its 
mandate of ensuring the future growth and prosperity of the industry, the YPA is pleased to 
introduce its YPA Spotlight Series where current members share their experiences, insights,  
and industry outlooks.

Name: Brad Irving
Company: Uni-Select
Title: Strategic Business Manager, Western Canada
Number of years in the aftermarket: 12

Did you always know that you wanted  
to work in the automotive aftermarket?
BI: Automotive is part of my family’s background! My grandfather, Hector 
Irving, started an auto repair shop in Vancouver in 1958 (Irving Tire) and 
then my father, Tom Irving, took over and ran it for 40+ years. As a young 
kid I would go into work with my dad to play around in tire stacks and hang 
around the shop watching the mechanics work on cars. Out of high school, 
while playing junior hockey in small towns in B.C. and Manitoba, I worked 
part-time in the industry as both a tire technician and an auto parts Delivery 
driver. Once I came home for good, I started working full time at our family 
shop and decided to get my Red Seal Certification and started this journey.

How long have you been a member of the YPA?
BI: This is my first year being a member of the YPA.

What does your participation in the YPA mean to you?
BI: I’ve dedicated my career to the automotive industry and joining the 
YPA is my way of being part of the future and help this industry continue 
to succeed. It’s also important for me to assist where I can in order to make 
sure we have the next generation behind us looking at the automotive 
aftermarket as a career choice. 

Have you ever had an industry mentor? If so, who, and why?
BI: At Uni-Select, I’ve be fortunate to have a great mentor in Tim Bruschetto. 
He has provided me with the knowledge of the automotive aftermarket, 
and the tools to be successful in my role and provide the best service to our 
customers. He has let me be creative on the analytical side of our business to 
offer a different perspective to our customers that hadn’t been done before.

Is there any advice you would give to someone who is just starting out, 
or looking to transition into the automotive aftermarket?
BI: If you’re an automotive technician that may be looking for something new, 
know that your knowledge of parts on the vehicle and how they function is a 
valuable asset in many different roles in the automotive aftermarket.
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Wurth Canada Automotive Products
Wurth Canada is open, operational and ready to service 
your needs.  From our ORSY storage systems to our quality 
automotive products, PPE offerings and now offering ‘Express 
Visits’ from our national sales team. We’re here to help you run 
your business seamlessly and effectively during these times. 
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